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     Abstract 
This study focused on the rhetorical appeals and strategic presentation decisions that 
shape political campaign communications and how these appeals interact to form a 
“political outsider” identity. Through a thematic analysis of candidate announcement videos, 
the content and motives of its design were evaluated to identify the recurring patterns and 
themes in how candidates present themselves and how those trends reflect what it means to 
be an outsider in 2018. Overall, the findings illustrate how candidates have tailored the term 
“political outsider” to align with their individual narratives, selectively emphasizing 
biographical and image traits that diverge from voters’ expectations of establishment 
politicians. Moreover, the  study demonstrates how technology has served  as democratizing 
element of political communications — allowing ordinary citizens to launch a bid for office.  
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The Self-Presentation of Contemporary Political Outsiders 
 
Introduction 
The results of the 2016 presidential election came as a surprise to some, but the 
sentiments that carried President Trump to victory had been brewing for years. The 
disconnect between the political establishment and its constituency is rooted in a mounting 
sense of distrust. In fact, only 20 percent of Americans say they trust the government in 
Washington to do what is right “just about always” (Bell, 2017). Throughout the 2016 
election, voters’ disenchantment with politics gave sticking power to expressions like 
“Crooked Hillary” and  “drain the swamp.” According to Trump voters, President Trump’s 
unconventional résumé and style of campaigning attracted their support for his candidacy, 
more so than any of his stances on issues or policy prescriptions (Newport & Saad, 2016). 
As dissatisfaction with the government has grown, political experience and character 
have seemingly become mutually exclusive. Voters are increasingly willing to place their 
trust in candidates who have taken a less traditional path to elected office. Campaigns, both 
past and present, have embraced the label of  “outsider” as a synonym for ‘agent of change’ 
— a valuable status when public confidence falters in the political establishment (Barr, 
2009; Cannon, 2010). Voters’ aversion to politics, coupled with the shift to 
candidate-focused campaigns, has contributed to the proliferation of outsider candidate 
narratives (Campbell, 2007; Barr, 2009). 
Contemporary political communications are void of substantive political 
information. Instead of detailing a candidate’s platform or governing experience, modern 
campaign advertising is driven by emotional appeals and aims to foster a relationship with 
voters (van Zoonen, 2005, Brader, 2006). In an effort to dismantle their association to the 
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political establishment and penetrate voters’ apprehension surrounding politics, candidates 
are keen on pitching themselves as “outsiders.” Likewise, candidates have repurposed the 
label of “outsider” to align with their specific circumstances or background, eroding at any 
formal definition or qualifications for outsider status (Shames, 2003; Barr, 2009). 
From pediatricians and teachers to steel mill workers, the 2018 midterms feature 
candidates who provide a sharp contrast to the composition of Congress — their candidacies 
are defined by what they would argue are their fresh perspective they would bring to Capitol 
Hill. This study evaluated how candidates evoke identification with voters and distance 
themselves from distrusted political institutions. There is an extensive body of literature that 
explores what appeals voters value in campaign ads and how these qualities are embodied 
by candidates. By conducting an inductive thematic review of 2018 candidate 
announcement videos, this study identified what constitutes a contemporary political 
outsider and what appeals are utilized in constructing an outsider identity. More specifically, 
this study also analyzed how these appeals underline the verbal and nonverbal messages of 
the sample. 
I concede that campaigns communications cannot remedy the divide between the 
voters and their representatives. However, outsider narratives, distinct from voters’ 
expectations for Washington D.C. politicians, present an opportunity to pique voter interest 
in candidates. To that end, the depoliticization of the messages relayed in campaign 
advertising can signal a shift — or the illusion of a shift — in the kinds of individuals 
pursuing political careers. 
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Literature Review 
  
 Defining the Outsider Frame 
 
In 1994, Vermont Senate candidate Jan Backus televised ads asking, “Who dares 
challenge this 20-year Washington incumbent? This ordinary person” (Shames, 2003). 
Contemporary candidates fall on a spectrum of outsider status with varying proximity to the 
“ordinary person” and the establishment — an ambiguously defined force of elite influence. 
According to Barr (2009), anti-establishment politics, which has given rise to outsider 
candidates, reflects the public’s opposition to those “wielding power.” Barr’s (2009) 
definition does not constrain anti-establishment sentiments to the political sphere, asserting 
that voters view the political and economic elite as “unable or unwilling to represent 
ordinary citizens,” and conceptualize politics through an ‘us vs. them’ frame (p. 31). 
The most clear-cut classification of outsiders are ordinary people or “political 
newcomers.” As defined by Carreras’ (2016)  research on the Latin American political 
climate, political newcomers are challenger candidates who lack substantial political 
experience in the legislative or the executive branches of government. For instance, political 
newcomer Randy Bryce is challenging Speaker of the House Paul Ryan in the 2018 
midterms. Bryce’s announcement video opens with President Trump detailing Ryan’s 
efforts to repeal the Affordable Care Act, and then pans to Bryce's mother who talks about 
her fight with multiple sclerosis and how the GOP health plan would affect her. In the video 
Bryce explains that he decided to run for Congress “because not everybody is seated at the 
table, and it’s time to make a bigger table” (Roarty, 2017). Bryce portrays himself as the 
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antithesis of Paul Ryan: a blue collar, union ironworker, an Army veteran and a single dad. 
This anti-establishment rhetoric paints Paul Ryan as “unable or unwilling to represent the 
ordinary citizen” and establishes the “us vs. them” frame discussed by Barr (2009). 
Political newcomers come from various professional trajectories and offer a fresh 
perspective on governance. Cannon’s (2010) findings catalogue how public figures leverage 
their existing influence to transition into the political arena — actor, bodybuilder and 
Kennedy in-law Arnold Schwarzenegger, for example. To that end, in 2010 prominent 
business leaders, like former Hewlett-Packard CEO Carly Fiorina, tapped into the economic 
anxiety felt by voters during the sluggish recovery from the recession and offered their 
adjacent professional experience to situate themselves as attractive candidates (Cannon, 
2010). While the status and visibility of these public figures-turned-politicians conflicts with 
Barr’s (2009) broader definition of the establishment, these candidates still deviate from the 
norm of career politicians. 
Cannon (2010) also identifies an emerging class of outsiders: “those who become 
celebrities because of their extreme outsider status and unusual events in the campaign.” For 
example, during the 2010 midterms Christine O'Donnell, the Republican nominee for 
Delaware’s Senate seat, had previously admitted to practicing witchcraft in her adolescence. 
To confront these claims, O’Donnell released an ad that opened with, “I am not a witch.” 
With 1.5 million views on YouTube and a Saturday Night Live parody, the oddity of this ad 
launched O’Donnell onto the national stage. However, O’Donnell’s campaign became 
defined by its spectacle. As described by Cannon (2010), the “unusual events in the 
campaign” framed O’Donnell as an internet celebrity, not a polished, prospective senator. 
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Candidates who fall under Cannon’s (2010) new category of outsiders garner media 
attention because they uproot typical candidate behavior. 
That being said, the nature of an outsider’s candidacy is more jolting to the electoral 
landscape than the standard challenger candidate, providing a sharper contrast to 
establishment politics at-large than a candidate who is simply running against an incumbent. 
For example, outsider candidates historically have tested the rigidity of the two-party 
system, often holding policy positions that are distinct from the traditional party platforms 
(LeMay, 2017; Barr, 2009). For example, Cannon’s (2010) study attributes the 
disproportionate number of Republican newcomers in 2010 to the emergence of the Tea 
Party, a more conservative faction within the Republican Party. That being said, oftentimes 
outsider candidates do not receive extensive party support, limiting the resources and 
visibility of their campaigns. However, by estranging themselves from party, outsider 
candidates capitalize on voters’ frustration with tribal party politics and the polarized 
political system (Cannon, 2010). 
LeMay (2017) asserts that an outsider candidate “by definition, begins the process as 
a dark horse” (p. 73). In spite of the decades that Bernie Sanders has held public office, 
LeMay (2017) goes on to argue that Sanders was an outsider during the 2016 Democratic 
primary. Early in the campaign, Sanders was polling at three percent. However, the 
self-proclaimed “democratic socialist” gained traction among the more progressive voters 
within the fold of the Democratic Party and ended up with over 40 percent of the primary 
vote (LeMay, 2017, p. 74). Citing the “rigged economy” and a government stifled by 
corruption, Sanders called for a “political revolution.” This rhetoric aligned Sanders with 
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ordinary citizens, validating their frustrations with a political establishment that has 
advanced elite interests and fostering the previously mentioned ‘us versus them’ frame. 
Because the realm of state and national politics has historically been an “old-boys’ 
network,” candidates who break the demographic mold of the standard politician have often 
been viewed as outsiders (Shames, 2003). As the U.S. has edged towards the political 
incorporation of women and minorities, candidates have often been characterized by the 
novelty of their identity in politics. Given the stagnant modern political landscape, marked 
by corruption and dominated by men, studies have attributed character traits like honesty 
and authenticity as well as “the capacity for bringing political change” to female candidates 
(Dittmar, 2015). Moreover, contemporary research on gender and politics has repeatedly 
illustrated that when women run, they have the same rates of electoral success as their male 
counterparts (Dittmar, 2017). 
 Election results continue to yield historic victories for women and minorities. In 
2016, Hillary Clinton was the first woman to be a major-party nominee for president. The 
2017 elections brought about historic wins for minority and LGBTQ candidates—two 
openly transgender candidates won races as well as the first Sikh mayor in New Jersey and 
first African-American mayors in major cities. The 2018 elections also pose a threat to the 
“old-boys’ network” with the number of women challenging incumbents nearly quadrupled 
from the 2016 primary (Tackett, 2017). Harnessing their frustrations with the political 
system and the Trump administration, the vast majority of these women have no formal 
political experience and could thin out the “old boys” network (Dittmar, 2017). 
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 Ultimately, candidates who are perceived as outsiders are able to align themselves 
with their constituencies or at least distance themselves from the establishment. The various 
iterations of outsider status detailed throughout the related literature can be characterized by 
how these candidates penetrate voters’ expectations of  politicians and lean on 
anti-establishment rhetoric. 
Motivations and Implications of Contemporary Campaign Advertising 
 In the wake of  deregulating campaign finance, campaigns have raked in 
contributions and spending on p ​olitical ads has ballooned. The 2016 election cycle was 
another ​record-setting year for political ads, spending 9.8 billion, up from the 9.4 billion 
spent in 2012 (Kaye, 2017). ​ The primary aim of political advertisements is to convince 
voters to support a candidate on Election Day. ​Despite the tremendous amount of money 
and resources that are allocated towards the production and placement of campaign ads, the 
literatures on the influence of political ads remains inconclusive. ​Beyond this, scholars have 
also analyzed how political ads shape what citizens know about public affairs and how 
campaign ads influence voters’ attitudes towards politics. 
Freedman, Franz, and Goldstein (2004) argue campaign advertising produces 
citizens who are more interested in a given election, are more familiar with who is running, 
have stronger candidate preferences and are ultimately more inclined to vote. The study 
attributes peaks in civic engagement to communications that effectively contain political 
information in an “easy-to-swallow emotional coating” (p. 725). In a similar analysis of the 
ads for the presidential and U.S. Senate races in 2004, Franz and Ridout (2008) also 
concluded that political advertising primes political participation, but asserted that voters 
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with less political knowledge are the most susceptible this persuasion. Contrary to this, 
Brader (2006)  argues “a person’s expertise in politics makes campaign advertising more 
relevant to his goals and behavior and, therefore, makes the emotional cues in such 
advertising more powerful in shaping his response” (p. 143). 
Despite discrepancies regarding who is most responsive to political advertising, 
there is almost universal agreement that the most convincing political ads are those that are 
rooted in emotion — which explains why emotional appeals outnumber logical appeals in 
nearly three-quarters of all political ads (Brader, 2006, Serazio, 2015). The influence of 
emotional appeals can be explained by the Affective Intelligence Theory which asserts, 
“emotional reactions actually precede rather than follow conscious perceptions” (Marcus, 
Neuman, & MacKuen, 2000, p. 35). Meaning, voters do not come to a conclusion and 
retroactively decide how they feel about it; rather, subconscious emotions guide voters to 
make a judgement. Armed with an understanding of political psychology, producers of 
political advertisements use text, images, and music to cue an emotion and make their case 
to viewers. For example, Brader (2006) found that political advertisements can trigger 
feelings of anxiety and fear if they contain “images associated with death, conflict, and 
misery such as guns, violent crimes, barren landscapes, pollution, and warfare” (p. 162). 
Some scholars claim that distilling information about political issues in ads has 
presented a “much-needed shortcut” to make electoral judgments (van Zoonen, 2005, p. 69). 
However, the emphasis placed on emotional appeals in political ads has offset criticisms of 
political operatives for preying on the hopes and fears of an uninformed citizenry. 
Additionally, Habermas (1991) argues that emotions are an inferior basis for 
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decision-making and this trend in political advertising uproots the potential for a rational, 
politically aware citizenry in the name of short-term electoral victories. 
Paradoxically, the professionalization of political advertising may undermine its 
intent of mobilizing voters. Newman (2005) argues that the implementation of 
mass-marketing techniques in politics has distorted the public’s view of governance, 
commercializing political candidates. From the polling to production values, there is a tested 
strategy that underpins each stage of a political ad’s development to most effectively target 
voters. Rosenbaum (1997) linked the public’s awareness of the extensive operations 
orienting candidates’ behavior to a decline in political participation. The donors that have 
fueled the expansion of political advertising and related industries are the same elite 
interests that Barr (2009) described as “unable or unwilling to represent the ordinary 
citizen,” reducing polished, political ads to an extension of the establishment. Enli (2017) 
contrasted the social media strategies of the Clinton and Trump presidential campaigns via 
Twitter and illuminated a counter-trend in political communication offset by Trump. Enli 
(2017) asserted that Clinton’s content and Twitter presence was reminiscent of 
professionalized campaigns of recent presidential elections and concluded that the Trump 
campaign’s content appeared more amateurish but authentic. Trump’s approach to social 
media did not hinder his campaign’s success; in fact, Enli (2017) projected that Trump’s 
unrefined Twitter presence likely bolstered his status as an outsider. 
While these scholars’ findings support the conclusion that political ads have some 
sway on public opinion, there are logistical nuances and caveats that complicate this general 
conclusion. During the opening months of the 2006 Texas gubernatorial campaign, for 
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example, approximately $2 million of television and radio advertising on behalf of the 
incumbent candidate was deployed experimentally. Gerber, Green, Gimpel and Shaw (2011) 
evaluated how the volume and timing of these ads influenced voter preferences, as well as 
assessed how the public’s views persisted over time. In media markets with the largest 
volume of ad placements, the candidate's relative standing was upped by approximately six 
percentage points. Thus, advertising appears to have an impact on voter preferences, but the 
extent of an ad’s influence is dependent on having the funds to maximize ad placements. 
Though TV ads exerted a strong effect when the ad originally aired, the results 
demonstrated smaller and statistically equivocal effects on public opinion only week later, 
and no impact thereafter. Therefore, this particular study found that the influence of ads is 
fleeting. To maintain this command over public opinion and keep voters engaged, 
campaigns must have the resources to develop a continuous stream of content and deploy 
ads in a timely way (Gerber et al., 2011). 
While the majority of these studies are based on televised campaign ads, the findings 
can be generalized to political ads broadly and can be applied to the announcement videos 
analyzed in this study. This literature provides insight into the emotion-laden nature of 
political advertising, offering explanations as to how emotional appeals are used and as well 
as the extent to which they can shift public opinion. To that end, this literature points to the 
limitations of campaign ads — how the content falls short of fully contextualizing political 
issues, how exposure and timing determine the scope of an ad’s influence, as well as the 
threat that political ads pose to the functions of democracy. 
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Announcement Videos and Videostyle 
 Candidates have used announcement videos to introduce themselves as contenders in 
primary campaigns since the 1980s. Historically, these videos served to debut a presidential 
candidate’s image and issues, were five to 20 minutes in length, and were "marketed to 
potential donors and mailed to voters in key battleground states the candidate hopes to win" 
(Parmalee, 2003). However, the advent of mass media has granted viewers access to a 
larger, richer sampling of unmediated candidate video footage than what was available 
through traditional, televised political advertising (Gulati, 2007). In the 2018 midterms, 
campaign announcement videos have emerged as a popular way for candidates to set 
themselves apart from the pack, allowing candidates to share a more personal narrative and 
setting the tone for their campaigns (Roarty, 2017). Roarty (2017) also noted that 
announcement videos have taken on an “added sense of urgency” in the already-crowded 
2018 primaries, as candidates compete for funding, staff, media attention, and 
endorsements. 
Gulati’s (2007) evaluation of the role of web videos within campaign 
communications suggested that the themes of the candidate’s website are echoed in 
non-televised videos. Moreover, these videos are often highly visible across a candidate’s 
digital platform. Functioning as forms of advertising, both announcement videos and 
websites often emphasize certain issues or image traits “to suggest a particular vision of 
their candidacy for voters” (Kaid & Johnston, 2001, p. 33)  Campaign websites are designed 
to “create and maintain a positive impression of a candidate” (Bimber & Davis, 2003, p. 
48). Bimber and Davis (2003) argue that unlike television advertising, a candidate’s digital 
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platforms are largely devoted to highlighting a candidate’s strengths and policy positions, 
instead of attacking his or her opponent. Likewise, Parmalee (2003) and Gulati (2007) both 
conclude that announcement videos retain positive, and image-focused messaging. Parmalee 
(2003) suggests that the context of the primary election guides much of the announcement 
video’s messaging strategy. Because of a lack of distinct policy stances between members of 
the same party, announcements place emphasis on image traits over issues. 
As Brader (2006) concluded, that various elements of political ads interact to cue an 
emotion or, more generally, create an impression. Using codes and symbols, campaigns 
carefully craft the rhetoric, imagery, and video production techniques to create ads that 
generate a favorable impression of candidates (Kaid & Johnston, 2001, p. 29). The approach 
to evaluating how messages are relayed via political advertising outlined in Kaid and 
Johnston (2001) and mimicked by Gulati (2007) is a concept referred to as “videostyle.” 
Videostyle analyzes the verbal and visual messages of an ad, as well as how these elements 
are amplified through video production techniques. 
The verbal content, what is explicitly written or said in an ad, provides a foundation 
for how the candidate is perceived. Verbal messaging includes the specific language and the 
overall tone of the advertisement used to communicate a message (Gulati, 2007). 
Meanwhile, nonverbal messages serve as a frame of reference for interpreting and 
authenticating the verbal content, and create more dynamic, persuasive content (Burgoon & 
Hoobler, 2002). Sound, music, and production techniques, like lighting, also interact with 
verbal content to send specific messages to the audience and provoke certain emotions 
(Brader, 2006). Additionally, nonverbal elements, such as style of dress, appearance, and 
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body language, are used by the audience to form an impression of the candidate. Similarly, 
the optics of the candidate in a particular setting or with specific people can also further the 
candidate’s desired impression (Serazio, 2015). The videostyle of announcement videos 
strategically use verbal, nonverbal, and video production techniques to create content that is 
representative of a candidate’s ideal self-presentation. 
Candidate Centered-Politics and Branding ​—​ Image and Biographical Appeals: 
As politics has become more candidate-focused, a candidate’s image — how his or 
her personality and character are perceived by voters, as well as his or her personal 
background, has become more salient in the construction of a candidate’s brand (Warner & 
Banwart, 2016). This literature offers insight into how candidates strategically magnify 
elements of their biography, image, and issues to formulate their campaign narratives and 
personal brands. 
 ​Candidate Centered-Politics and Branding 
The U.S. political system has transitioned into an era of “candidate-centered” 
elections, rather than party-centered contests. The change from partisan to personal electoral 
politics is generally attributed a series of cultural and institutional changes that reduced the 
pull of political parties, as well as technological advancements. These technological 
advancements enabled candidates to speak directly through communication tools, like 
announcement videos (Campbell, 2007). As the technology has granted voters more access 
to candidates, campaigns have been charged with creating more dynamic and individualized 
content, carving out a brand identity that is distinct from their party and other candidates.   
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Banet-Weiser (2012)  argued that goals of brand culture reside in “building an 
effective, authentic relationship with a consumer, one based — just like a relationship 
between two people — on the accumulation of memories, emotions, personal narratives, and 
expectations” (p. 8). Contradictory to the very idea of authenticity, how candidates facilitate 
this “authentic relationship” with voters is very calculated. As the elite have become further 
removed from the everyday American, the political operatives’ abilities to construct a brand 
that resonates with constituents, as well as a candidate’s ability to embody that brand, have 
become increasingly strained. (Davis, 2010), 
Serazio (2015) discusses that candidates attempt to assemble a narrative that is 
unique to politics and highlights areas of a candidate's life that are interesting to people. One 
of Serazio’s (2015) interviewees cited George W. Bush’s 2002 appearance on the cover of 
Runner’s World ​magazine as a humanizing, entertaining extension of Bush’s brand. 
Framing Bush as a runner added to what Serazio (2015) describes as a “convincing cultural 
performance.” To that end, how “convincing,” or how authentic a brand is, is determined by 
the voters’ evaluation of how “true to themselves” candidates are during a campaign 
(Louden & McCauliff, 2004). In 2004 John Kerry attempted to appeal to rural voters by 
staging a hunting trip. Serazio (2015) asserts that this contradicted the brand of a “northeast, 
very wealthy senator” and was perceived as not “true to themselves,” unearthing the intent 
to identify with voters (p. 13). 
Defining authenticity from a marketing standpoint, Holt (2002) asserts that authentic 
brands  seem “disinterested” in the “commercial intent” (p. 83). By detaching itself from the 
products or services that drive its bottom-line, a corporation appears “weightless” and its 
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brand fosters a deeper meaning (Klein, 2000). In the same vein, authentic candidates do not 
appear to be vote-driven or party-driven. Candidates opt to frame their narrative with 
apolitical elements of their identity and their potential impact, purposefully veiling their 
own political ambitions. Furthermore, if candidates are not trying to sell themselves as 
political products, the need to discuss candidates’ platform is diminished. 
In the series of interviews that Serazio (2015) conducted with political consultants, it 
was apparent that campaigns prioritize not seeming contrived. Serazio (2015) concludes: 
“the goal here is to carefully construct something that appears to lack any construction 
whatsoever — to manufacture a brand image devoid of artifice” (p. 21). In effort to appeal 
to the everyday voter, political ads rely on symbolic image schemes to localize or 
authenticate candidates. Political ads are peppered with images of candidates eating at a 
local dinner, conversing with factory workers, or strolling down Main Street (Serazio, 
2015). The inclusion of these semiotic devices are part of the candidate’s videostyle — 
these symbols and spaces serve as proxies for familiarity or sincerity and aim to nonverbally 
communicate candidates’ ties to their constituencies. Similarly, political ads also employ 
real person testimonials — these participants are human proxies for authenticity, 
personifying something local and familiar and therefore, authentic (Serazio, 2015). 
Additionally, by focusing on someone other than the candidate, the content is “weightless,” 
or appearing to be less electoral-driven (Klein, 2000; Holt, 2002). 
 
 
 
 
15
The Self-Presentation of Contemporary Political Outsiders 
 
Challenger Brands 
 Candidates can employ a combination of these appeals and messaging strategies to 
erect  a “challenger brand” and position themselves as outsiders. Challenger brands are 
conceptualized as a brand or business by challenging the market and cultural norms, 
typically through a differentiated approach to mainstream, mass-produced products that 
dominate the market (de Chernatony & Cottam, 2009; Morgan, 2009). Challenger brands 
rely strongly on messaging provided by critique, projecting ideological narratives of the 
brand’s opposition of the status quo. For example, candidates who cite their frustration with 
Washington as a motivation for running for office and employ anti-establishment 
messaging, aim to create challenger brand through critique (Klein, 2000). Beyond that, the 
transformative nature of challenger narratives is established by uprooting the conventions of 
professionalized political ads and framing their candidacies in a “boundary-pushing” way 
(de Chemantony et. al, 2009).  
Candidate Image and Biographical Appeals 
The aforementioned literature on announcement videos reflects this shift to 
candidate-centered campaigns, finding that a candidate’s image traits are more prominently 
displayed and discussed than policy positions (Gulati, 2007; Parmalee, 2003). More 
generally, refocusing politics on candidates and their images lends to the increasingly 
emotional nature of campaign ads.  
Building upon a candidate’s brand, Serazio (2015) evaluated what symbolic image 
schemes and video production techniques are employed to buttress a favorable candidate 
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image. In one of the interviews that informed the study, a political consultant summarized 
the emphasis placed image-based traits perfectly: 
It comes down to the person. I firmly believe that the beer test — who would you rather have 
a beer with — is probably one of the most important barometers for electing a president and I 
think that’s what the American people go by…It’s probably more telling by looking at who 
gets beat and what you see is character flaws and personality flaws, not necessarily bad 
stances on the issues  (p. 12-13) 
 
Warner and Banwart (2016), propose a multifactor approach that explores the 
influence of six image traits relative to candidate image as a whole. The study evaluates the 
relationship between voting intention and a candidate’s character, intelligence, leadership, 
benevolence, and homophily. The findings illustrate that homophily, or “voters’ perceived 
similarity to candidates” was more strongly associated with voting intention than any other 
variable, with the exception of partisanship, during the 2012 and 2014 election cycles 
(Warner & Banwart, 2016). 
Homophily signals outsider status by pointing to the candidate’s likeness to the 
“ordinary citizen” and distinguishing the candidate from the political establishment (Barr, 
2009). A homophilous appeal, like showcasing a shared tradition or set of values, produces 
what Serazio (2015) describes as an “ethical surplus” or a “shared meaning and emotional 
investment.” Homophilic appeals offset a sense of familiarity that insulates the candidates 
from anti-establishment sentiments and eases the electorate’s reservations surrounding 
politicians (Arbour & McGowen, 2017). 
Campaigns communication can attempt to bolster a candidate’s image by tailoring 
the candidate’s self-presentation to reflect the electorate and generating the desired 
impression of similarity to the viewer. This semblance of commonality encourages voters to 
assign more credibility to a candidate because he or she appears to understand their values 
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and priorities, while other elected officials are “unable or unwilling to represent the ordinary 
citizen” (Warner & Banwart, 2016; Barr, 2009). For example, Pessen’s (1984) historical 
analysis brings to light how presidential candidates have long misrepresented their 
upbringings to promote homophily. Pessen (1984) explores the popular narrative of 
presidents coming from working-class families, finding that the “rags to riches” theme to be 
largely folklore driven by attempts to promote homophily.  In framing themselves to have 
humble beginnings, candidates appear more similar to the average voter and lend to 
constructing a shared sense of identity. 
This study also explored how appeals and image schemes in announcement videos 
contextualize a candidacy. Arbour and McGowen (2017) establish two categories of 
biographical appeals. The first category outlined by the study can be largely conflated with 
homophilous appeals — analyzing the use of biographical appeals as rhetorical devices to 
“round out” a candidate's self-presentation and show what he or she has in common with the 
average voter. Biographical appeals can also demonstrate a candidate’s qualifications or 
emphasize specific experience, like private sector success or military service. The 
candidates can leverage these unique areas of knowledge and develop more dimensional 
perspectives on related policy issues, like the economy or national defense (Arbour & 
McGowen, 2017). Mirroring Cannon’s (2010) claim, Arbour and McGowen (2017) assert 
that placing an emphasis on apolitical experiences uniquely frames a candidate, but can also 
bolster a candidate's image by presenting them as more competent or having stronger 
character relative to establishment politicians. Likewise, this study shed light on how 
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biographical appeals are employed by campaigns to promote homophily, as well as other 
candidate image traits. 
Dwindling Public Trust in Institutions, Especially Politics 
With the conclusion of each election cycle, public life seems to become more 
fragmented — the non-voting population has steadily grown and other forms of civic 
engagement now observe even thinner levels of participation. Scholars have long asserted 
that trust, between individuals and at the community level, is integral to a functional society 
and is a key indicator of  “social capital.” A study measuring social capital, spanning from 
1972-2012, documented a sharp, cross-generational decline in public trust. That being said, 
the findings demonstrate that social capital has dwindled over recent years, with confidence 
in institutions reaching an historic low in 2012 (Twenger, Campbell & Carter, 2012). 
Twenger, Campbell and Carter (2012) suggests that the budding cynicism observed during 
2012 is largely unfounded, relative to other dips in public confidence: 
Social capital was lower in recent years than during the Watergate scandal of the early 1970s; the 
Iran hostage crisis and ‘national malaise’ of the late 1970s and early 1980s; the height of the 
crime wave in the early 1990s; the Clinton impeachment of the late 1990s; the September 11, 
2001, terrorist attacks; and the financial crisis and recession of the late 2000s (p. 8) 
 
In the same vein, the communications marketing firm, Edelman, has monitored the 
public’s level of trust in various institutions since 2000. In 2017, government emerged as the 
institution that respondents trusted least to “do what is right.” That being said, it is 
unsurprising that Edelman found a deepening divide between elites, who largely trusted 
their country’s institutions, and non-elites, who mostly didn’t. This explicitly parallels 
Barr’s (2009) conclusion that the elite are perceived as “unwilling or unable” to represent 
the interests of ordinary citizens. To that end, 71 percent of respondents in the Edelman 
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survey found “reformers” to be more believable than “defenders of the status quo.” 
Edelman’s report also found that respondents rated “a person like you” to be as credible as 
field experts. Contrary to premise of candidate branding, the Edelman report found 57 
percent of respondents had more faith in spontaneous speakers than in rehearsed speakers 
and 54 percent of respondents trusted those who are blunt and outspoken more than those 
who are diplomatic and polite (Friedman, 2017).  
 Americans’ jaded outlook on politics has heightened the allure of candidates who 
appear to be political outsiders, rendering relevant experience and policy to be 
less-than-compelling bases for a campaign ads. The literature details how the shift towards 
professionalized, candidate-focused campaigns, compounded by a politically agnostic 
public, have thrust image traits and emotional appeals to the forefront of political 
communications. This study examined what conferred outsider status in candidate 
announcement videos given the political climate. More specifically, it focused on the 
rhetorical appeals and strategic presentation decisions that shape political campaign 
communications. Ultimately, the objective of the study was to develop a clearer 
understanding of how these appeals interact to form an “outsider” identity during the 2018 
election cycle. The content and motives of its design were evaluated through a thematic 
analysis, seeking out the recurring patterns and themes in how candidates present 
themselves to reflect what it means to be an outsider in 2018. The study posed the following 
research questions: 
● RQ1: What themes and message tactics are 2018 candidates using to pitch 
themselves as ​outsiders ​ in campaign announcement videos? 
● RQ2: How do these themes and messages help situate what an outsider is in modern 
context? 
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Methods 
To answer these questions, a thematic analysis of candidate announcement videos 
was used to gain a rich understanding of the messages and videostyle elements contained 
within each unit of analysis, allowing for a nuanced examination of how candidates 
communicate outsiderness in a contemporary political climate. 
Sample 
        ​The study analyzed the announcement videos of candidates from the most competitive 
House and Senate races in the 2018 cycle. Identifying this study’s sample began with a 
purposive list of the most competitive races. “Ballotpedia,” which archives information 
about electoral politics and candidates, aggregating polling information and evaluating the 
competitiveness of races based on the presidential election results and the success of 
gubernatorial candidates of incumbent’s party. Based on these indicators, Ballotpedia 
identified the 13 Senate and 38 House of Representative seats that were projected to be the 
most competitive races of the 2018 midterms. Then, the study’s sample was further refined, 
identifying an exhaustive list of declared candidates running for each seat. Of those 
candidates, the study compiled candidate announcement videos from the 61 congressional 
candidates and 20 Senate candidates released prior to December 31, 2017. The study’s 
sample is outlined in Table 1.1 and 1.2,  respectively (See Appendix A).  
The particular batch of Senate seats up for election is not favorable for the 
Democrats, especially considering that there are 10 states with Democratic incumbents 
where Donald Trump won in 2016. Nevada is the only state that was won by Hillary Clinton 
in 2016 where a Republican incumbent is up for re-election in the upcoming midterms 
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(Ballotpedia, 2017). Likewise, control of the House of Representatives will be determined 
by the general election returns of the sample’s selected districts. Several incumbents in 
highly contested seats are not running for re-election, including: Reps. Ileana Ros-Lehtinen 
(R, FL-27), Dave Trott (R, MI-11), Frank LoBiondo (R, NJ-2), Charlie Dent (R, PA-15), 
Dave Reichert (R, WA-8), Martha McSally (R, AZ-2). The lack of an Republican 
incumbents participating in the 2018 midterms has contributed to large pool of Democratic 
primary candidates vying for these newly open seats (Kondik, 2017). 
Because the sample content is derived from candidates in the 2018 primaries, this 
study evaluated content that was reflective of the current political climate which uniquely 
situated it to analyze contemporary outsider status. Historically, the party of the newly 
elected president performs poorly during midterm elections (Barr, 2009). The  results of the 
2018 midterms will be integral in evaluating the public’s response to the Trump 
administration and gauging the nation’s attitude towards politics. To that end, this sample 
provided insight on how candidates tailored their content and framed their identities during 
the Trump administration. 
The study focused on candidates running for federal positions to see how these 
candidates navigated the strong association to Washington, D.C. and the respective political 
establishment. These candidates positioned themselves to appeal to a statewide or district 
constituency and navigate the inherent skepticism surrounding D.C. politics. For that reason, 
the study’s sample was also restricted to swing-states and district races. Because of the 
highly partisan composition of certain constituencies, election results in some races can 
essentially be written-off to one party or the other. Districts and states where the electorate 
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is not-so decidedly partisan tend to be the most competitive, and candidates participating in 
these competitive races must be more strategic in their self-presentation to appeal to their 
constituency. 
The sample’s units of analysis were candidate announcement videos. As detailed in 
the literature review, a campaign announcement video offers dynamic content, which 
allowed for a more nuanced analysis of the appeals and symbolic message schemes that 
were layered in construction of the candidates’ self-presentation. Announcement videos tend 
to be longer than televised campaign ads, which provided the study denser content to 
evaluate. Distinct from political ads, candidate announcement videos are essentially a 
candidate’s way of introducing themselves to voters, directly reflecting how candidates want 
to perceived and framed within the context of the election. In an era of candidate-centered 
politics and negative political ads, candidate announcement video were best-suited for the 
study’s objective of unearthing how candidates pitched themselves, rather than attack their 
opponents. Additionally, having the means to produce an announcement video is likely 
indicative of a candidate’s campaign backing, meaning that the many of the candidates in 
the sample had the necessary resources to launch a formidable bid for the seat. That being 
the case, the study’s units of analysis are likely molded by political operatives, are packaged 
for popular consumption and ultimately serve as an extension of a candidate’s brand. 
Procedure and Data Analysis 
To answer these RQs, this study used a thematic analysis of the announcement 
videos listed in the table (See Appendix A). The analysis began with a “preliminary soak” of 
the sample (Hall, 1975, p. 15). Using inductive grounded theory, a rigorous coding process 
 
23
The Self-Presentation of Contemporary Political Outsiders 
 
ensued to for the first review of the sample. This initial level of analysis allowed me to 
familiarize myself with the data and catalogue the messages and themes in each 
announcement video. Then, for second round of coding, the constant comparative method 
was used to analyze the content, whereby each interpretation and finding is compared 
relative to the sample. Through constant comparison of the themes and message tactics of 
the announcement videos, patterns emerged and were developed into thematic categories. 
These categories highlighted the shared characteristics of the videos, reflecting the trends in 
how candidates were presenting themselves, as well as how the production techniques 
reinforce those messages. 
The study’s coding process was informed by the findings outlined in the literature 
review. The specific language and the overall tone of the ad were evaluated, as well as how 
candidates employed image and biographical appeals to facilitate an outsider image. 
Parmalee (2003) and Gulati (2007) both concluded that announcement videos tend to retain 
positive, candidate, and image-focused messaging. However, as Tackett (2017) detailed, the 
wave of female political newcomers have cited their outrage towards the Trump 
administration to be the fuel behind their candidacies. Throughout the coding process, I paid 
close attention to how my sample discussed the current administration and the political 
climate and how that related a candidate’s self-presentation — noting how candidates 
expressed anti-establishment sentiments and seeking to understand how the current political 
climate contributed to a candidate’s motivation to run. 
I also coded for the non-verbal and image schemes contained in each unit of 
analysis. As I coded, I took note of symbolic image schemes and optics of the ads and 
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analyzed how the inclusion of these images reinforces the video’s verbal message. I sought 
to evaluate how these images lent to outsider status and how they were distinct from the 
examples outlined in Serazio’s (2015) study. Are they proxies for integrity? Familiarity? 
Likewise, I noted when music or sound, and other production techniques, enhanced the 
verbal and nonverbal content of the ad. 
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Findings 
 
In answering RQ1, the findings below describe how candidates emphasized different 
elements of their background to promote themselves as outsiders, as well as the use video 
techniques that reinforce their outsider status. Combined, outsider messaging and these 
video production techniques yield holistic findings about what it means to be an outsider 
candidate in 2018.  
Anything but a politician 
Relevant Experience: None  
From small business owners and retired military personnel, to teachers and doctors, 
the sample contained candidates with diverse professional backgrounds, and their respective 
videos reflected an overall lack of political experience. A common refrain by these 
candidates was, “I’m not a politician, I’m a....” And, while not all candidates were this 
explicit, the findings showed that candidates tethered their self-presentation to their 
apolitical, professional experiences to cast themselves as “not politicians” and, effectively, 
as outsiders. For example, Jeff Erdmann, a candidate in MN-3, references his career as a 
high school teacher and football coach in his video. In doing so, Erdmann establishes 
himself as an outsider to politics and relays that he is not estranged from the circumstances 
facing everyday Americans (Erdmann, 2017). 
The reality is that I don’t think they know what real people are going through. So 
much of Congress is filled with millionaires and billionaires. I’m proud to say that I 
have been a high school teacher and football coach for 27 years. 
 
 Erdmann’s voiceover critiques the behavior of politicians and outlines the hard 
work and sacrifices made by Minnesotans to provide for their families. Erdmann then poses 
questions like “what if Congress was run by people like us?” and “what if we took on the 
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big money in politics?” While the video does feature the candidate at the front of the 
classroom and on the sidelines of the football field, it is largely composed of footage of 
other constituents on the job—like nurses and mechanics and police officers (Erdmann, 
2017). This “real people” vs. establishment frame is reinforced through including images of 
everyday, working people in his video, making the video less candidate-focused. 
Despite being “not politicians,” candidates often connected their professional 
experiences to their political ambitions. For example, Gil Cisneros, Mikie Sherrill and 
Rachel Reddick, all veterans and Democrats running for Congress, open their candidate 
announcement videos by chronicling how their family’s military roots served as inspirations 
to the candidates from a young age and then showing how the military instilled a 
commitment to public service or provided opportunities to launch their careers (Cisneros, 
2017; Sherrill, 2017; Reddick, 2017). Troy Downing and Kevin Nicholson, Republicans 
candidates in Montana and Wisconsin Senate races, both discussed the the calling they felt 
to serve their country post-9/11, pointing to their military service as an indication of how 
they are willing to sacrifice and serve their country (Nicholson, 2017; Downing, 2017). “I 
didn’t join the Marine Corps and fight in two wars to watch my country slip away. America 
is worth fighting for and, for some of my friends, it was worth dying for,” says Nicholson. 
Candidates also leveraged their distinct resumes to discuss related policy issues and 
how their skill sets are transferable to policymaking. For example, a common narrative 
present in the findings was that of medical professionals and physicians who, because of 
their proximity to the issue, pressed for affordable healthcare. Running in AZ-2, Dr. Matt 
Heinz discusses how he was “trained to listen.” Heinz claims: 
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After more than two decades caring for patients in Tucson, I have heard a lot more                
than patients’ symptoms and medical histories. I hear the fears and hopes of the              
people I treat. I hear about their lives and I learn from them everyday.” 
  
 Heinz then attacks the incumbent, Martha McSally, for leading the charge to allow 
insurance companies to, once again, deny healthcare coverage to people with pre-existing 
conditions, but also for not “listening to people like us” and for “listening to her friends in 
Washington — like Donald Trump” (Heinz, 2017).  Dr. Kim Schrier, running in WA-8, 
attacks incumbent Rep. David Reichert’s "pro-Trump voting record,” specifically citing 
Reichert voting for Trump’s first healthcare bill. Schrier, who was diagnosed with Type-2 
diabetes at the age of 16, then discusses how the bill would have allowed insurance 
companies to discriminate against people, like herself, with pre-existing conditions (Schrier, 
2017). Candidates from scientific fields also used their videos to more generally proffer the 
unique, empirical approach they could bring to Congress. For example, Dr. Hans Keirstead, 
a leading expert in stem cell research and California congressional candidate, is featured in a 
lab setting and using microscopes. At one point, the footage is overlaid with text formatted 
as a dictionary definition reading: “problem solver [doctor/ scientist] (n.) using science and 
facts to make Washington work for us” (Keirstead, 2017). 
Didn’t grow up with much 
Beyond a candidate’s resume, the findings show that another frame used in 
generating outsider status was a focus on a candidate’s humble upbringing. Candidates often 
reference their working or middle-class childhoods, effectively safeguarding themselves 
from being cast as part of the out-of-touch political class and offsetting a discussion of the 
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candidate’s values. Antonio Delgado introduces himself and shows voters “where [his] story 
began” by visiting the rented apartment that his family lived in through his adolescence. 
I’m Antonio Delgado. I live in Rhinebeck but my story begins in Schenectady. We lived               
here, in a rented apartment—working class. Everything we had, we earned. The rules             
were simple: go to church, listen to your teachers, and stay out of trouble. 
 
Delgado then discusses how over the years he “watched Mom and Dad lift us up into 
the middle class,” working at General Electric and eventually buying their family a new 
home when he was in high school. Delgado describes his story as being “grounded in the set 
values that [he] was raised on” (Delgado, 2017). 
The findings also show that candidates often point to obstacles, like financial 
circumstance, to weave a more personal narrative and demonstrate their own positive 
image-based traits. Like Delgado’s working class upbringing, Brayden Olson (WA-8) 
explains how his parents were public school teachers and that his father worked three jobs 
as his mother completed her master’s degree (Olson, 2017). Olson then shares: “When it 
came to things like paying for school or like pursuing my dreams — it was on our own that 
we had to chart our ventures.”Similarly, Angie Craig, who is challenging Jason Lewis in 
MN-2, opens her video describing how she was raised by a single mom in a mobile home 
park, how her family was uninsured and struggled to shoulder healthcare costs when her 
sister was sick. Craig goes on to explain how she had to work to pay for college. Craig’s 
video includes aged photographs of her wearing a McDonalds uniform but then holding a 
diploma (Craig, 2017). Stories like Craig’s and Olson’s provide testament to a candidate's 
work ethic and frame candidates as being self-made, distancing them from the elite. 
 
29
The Self-Presentation of Contemporary Political Outsiders 
 
A sub-focus within the category of a humble upbringing was the common appeal to 
one's immigrant status. The findings exemplified how a candidate’s immigrant roots gave 
them a heightened appreciation for the opportunities offered in the U.S., but also highlighted 
the resilience of the candidate and their families. Running in AZ-2, Mary Matiella is 
featured in cornfields as she discusses her parents’ pursuit of the American dream, working 
tirelessly as laborers to provide for their family. Matiella explains: 
My parents worked the fields. The days were long and the southern Arizona heat 
was sweltering. But they were in America. This country created the American 
dream. I was able to go to from being the daughter of farm workers to serving as the 
Assistant Secretary of the Army for President Obama. 
 
 Matiella goes on to explain how President Trump poses a threat to the American 
dream, alluding to Trump’s racially charged comments on immigrants and his controversial 
policies. “He looks at us — looks at anybody different and says we’re not good enough. 
That we are not worthy of the same dreams.” Matiella continues, “Having parents who were 
farmworkers and laborers doesn’t make me less than President Trump. It makes me tougher. 
It makes me a fighter.” By framing her narrative around her immigrant roots, Matiella 
established outsider status and demonstrates her work ethic — how she has fully-leveraged 
the opportunities afforded to her as an American immigrant (Matiella, 2017). 
 Dr. Mai Khanh Tran, an Ivy-league educated pediatrician, is a Democrat running in 
CA-39. In her video Tran recalls how she came to America as a refugee from war-torn 
Vietnam at the age of nine and how charity groups assisted her family with finding housing.  
I was only nine and we were all —​ ​I mean we had no clue where we were going, we 
were just so scared and so tired and so lost. When the Marine carried me off the plane 
I felt like I was actually being saved. Since then, every time I see a Marine my heart is 
completely filled with gratitude and hope. 
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Tran details how, starting in middle school, she helped support her family by picking 
berries and that her parents rented out the one bedroom of the apartment to supplement their 
income. Moreover, Tran worked as a janitor at Harvard, cleaning dorms and bathrooms to 
afford her undergraduate education (Tran, 2017). Tran’s backstory exemplifies her mental 
grit and appeals to a shared sense of patriotism and gratitude. 
Omittance of Political Experience 
When candidates had significant political experience, their announcement videos 
shied away from sharing their qualifications to keep their outsider identity intact. Kyrsten 
Sinema, running for Arizona’s vacated Senate seat, made her family’s financial hardships 
central to her announcement video’s narrative. Sinema outlines how her middle-class family 
fell into homelessness, including images of the abandoned gas station they lived in for two 
years (Sinema, 2017). She describes how she climbed her way out through “hard work and 
help from family, church and, sometimes, even the government." Sinema devotes a portion 
of her announcement to discuss the need to change Washington and calls for, “putting our 
country ahead of party, ahead of politics.” However, Sinema fails to mention that she is 
already representing Arizona’s 9th district. This could be because Sinema has a relatively 
short list of legislative accomplishments in Congress, where gridlock has dominated since 
Sinema first won her House seat in 2012. Likewise, Sinema could be attempting to divorce 
herself from D.C. politics and the perception of being a career politician.  
Accessibility to Constituents 
Candidates preyed upon the disconnect between voters and D.C. politics. The 
candidates regularly noted when incumbents were out-of-step with local values or failed to 
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attend town halls. Candidates also used their videos to provide mechanisms for 
accountability and offer a  more intimate connection to their communities. For example, 
Mike Levin, CA-49 candidate, concludes his video inviting voters to give him a call, 
holding a hand-written sign that says “my cell: (949)-231-0111.” The disclosure of this 
personal information deviates from what is typically expected from political candidates and 
D.C. politicians. By facilitating one-to-one interactions between himself and voters, Levin 
gives voters a seemingly unprecedented access to their representation, eliciting outsider 
status (Levin, 2017).  
A popular way candidates framed themselves as being accessible was by embarking 
on tours of their districts and engaging in discussions with constituents on how they want to 
be represented. Attacking Rep. John Faso’s lack of town halls, Gareth Rhodes used his 
announcement video to share that he is embarking on a “Rhodes Trip”— committing to visit 
each of the district’s 163 cities in an RV to meet with voters (Rhodes, 2017).  Leah Phifer, 
running in MN-8, concludes her video by mounting a motorcycle, detailing how she will be 
traveling “around the 8th district in 80 days” and inviting voters to tell her about themselves 
and their thoughts on the district (Phifer, 2017), saying: “If you see me please stop and tell 
me your story. Let’s talk about what makes our district so unique and how we can carry it 
forward, together, into the future.”  
In recent years, polarized partisan politics has been blamed for a lack of productive 
political dialogue. Dean Phillips, a former businessman and the Democratic challenger in 
MN-3, opens his video by talking about wanting to remedy the “lack of conversation” 
surrounding politics (Phillips, 2017). Phillips is seen opening his garage and packing chairs 
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into a retrofitted milk truck, branded with “Phillips for Congress” and advertising “coffee 
and conversation.”  Phillips says: “the great intention of my campaign — and my personal 
mandate — is to get people talking again, and the truck is simply a vehicle to do so.” Having 
traversed MN-3 in what he has called his “government repair truck,” Phillips’ video is 
largely strung together with footage of the candidate sipping coffee with constituents outside 
of the truck and then truck navigating winding back roads. By touring their respective 
districts, candidates are reviving a grassroots approach to campaigning — showing voters 
that they have a bona fide interest in understanding the district’s needs. 
Resistance Movement Outsiders 
The findings illuminated that many first-time candidates were galvanized by 
Trump’s presidency, and their announcement videos reflected the sentiments of the 
resistance movement and expressed that their candidacies were driven by the political 
circumstance. The previously discussed pediatrician-turned-candidate, Dr. Kim Schier, 
directly credits the results of the 2016 election inspiring her to run for Congress. Schier’s 
announcement video includes footage from CNN’s broadcast of Trump’s victory speech and 
then Trump being sworn in at his inauguration, as the candidate describes the 2016 election 
as “a real wake up call” and asserts that “the world changed overnight”(Schier, 2017). Later 
in the video, Schier reiterates that the current state of affairs spurred her political ambitions, 
saying: “look, if someone told me a year ago that I would give up the pediatrics practice that 
I love to run for Congress, I would’ve laughed out loud. But these are times that require 
more of each of us.” Schier’s video then includes photos of the candidate protesting the 
Trump administration, holding handwritten signs that read “Trump: Tell DeVos you’re 
 
33
The Self-Presentation of Contemporary Political Outsiders 
 
fired” and “Planned Parenthood is PRO women’s LIVES.”  Like Schier, Daylin Leach, a 
candidate in PA-7, discussed his hesitancy to run for Congress but claims that he has “a 
moral obligation to use whatever talents to get America back on track.” Two of the three 
“crises” that Leach sets forth in his announcement video are related to the current political 
climate (Leach, 2017) . Leach calls for campaign finance and redistricting reforms to 
remedy the “rigged system.” Leach discusses Trump as an entirely separate crisis, ensuring 
that he will not normalize Trump’s behavior (Leach, 2017). 
Resistance movement outsiders also pointed how Trump is at odds with their most 
deeply held values. The previously discussed navy vet and NJ-11 challenger, Mikie Sherrill, 
opened her announcement video detailing her grandfather’s military experience and how he 
instilled a sense of patriotism and conviction in Sherrill that inspired her careers in public 
service. Sherrill shares how her grandfather’s fight for survival after his bomber plane was 
shot down in World War II, saying, “for my grandfather, it was never blame on both sides. 
The Nazis were in the wrong, period.” This is a subtle swipe at President Trump, alluding to 
his infamous response to the Charlottesville white supremacist rally, in which he said “both 
sides” were responsible for the outbreak of violence. Later in the video Sherrill says that her 
next step is to run for Congress because of the threat that Donald Trump poses to her 
grandfather’s values (Sherrill, 2017). Sherrill explains: Now, I am running for Congress 
becauses the values that my grandfather shared with me, that my husband and I are now 
passing along to our kids, are under attack by Donald Trump. 
Echoing Sherrill’s motivation to run for office, parents, like Alison Friedman, voiced 
the need to get involved in politics to set an better example for children. Friedman, a 
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first-time candidate running for Congress in VA-10, discusses her daughter’s response to 
Trump’s election and how she was emboldened by Trump election run for office. In the 
emotion-laden video, Friedman reads excerpts of a letter her daughter wrote to President 
Trump as a homework assignment after the 2016 election. Friedman recalls how when she 
went to take a picture of the letter, her daughter stopped her out of fear that Trump would 
see it and “bring his guns” to their house. Much of the video is comprised of footage of 
Friedman reading the letter and still images of excerpts from the letter — written with 
glittery gel pen and peppered with misspellings. Friedman finishes reading the letter and 
says: “it made me feel like, if she can write that letter believing it endangers herself, I can do 
more.” Doubling down on the candidate’s role as a mother, the video includes photos of 
Friedman, sporting a “Moms Demand Action” beanie, and her daughter participating in the 
2016 Women’s March (Friedman, 2017). 
Trumpian Outsiders  
While the candidates above marked themselves as outsiders because of their 
opposition to the President, other conservative outsiders have embraced Trump and attached 
themselves to his status as an “outsider” president. There are 2018 candidates who credited 
Trump’s election as inspiration to their candidacy, seeing the president as an outsider to 
D.C. and hoping to further his agenda. Courtland Sykes, a Republican challenging Sen. 
Claire McCaskill in the Missouri Senate race, most explicitly embraced Trump in his 
announcement video and denounced GOP leadership (Sykes, 2017). Sykes claims that 
“President Trump has our backs.” Sykes also attacks Paul Ryan, calling for “no more Rinos” 
and includes images of Mitch McConnell as he discusses the need to “drain the swamp.” 
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Likewise, Matt Rosendale, a Republican challenger in the Montana Senate race, includes 
presidential images of Trump and Pence in his announcement video, claiming that 
“President Trump and Mike Pence are fighting back, but they need help” (Rosendale, 2017) 
Other candidates have been more subtle in their association with Trump, borrowing 
Trump’s rhetoric or buzzwords that are reminiscent of Trump’s 2016 presidential campaign 
but not directly tethering themselves to the Trump administration. Pennsylvania Senate 
candidate, Lou Barletta, discusses joining his campaign to make “Pennsylvania and America 
great again” (Barletta, 2017) Ryan Mackenzie, from Pennsylvania’s 15th district, calls for 
advancing an “America first” agenda and stating: “It’s time to start winning again in 
Washington.” Josh Mandel, former GOP Senate candidate in Ohio, is featured smiling 
behind a podium branded for Trump’s “Thank You Tour 2016” while his voiceover says: 
“with your help we will go to Washington and drain the swamp” (Mandel, 2017; Ryan, 
2017). Similarly, Melissa Ackison, a Republican candidate in the Ohio Senate race, does not 
directly mention her support for Trump in her announcement video but features a photo of 
the candidate with President Trump and Mike Pence (Ackison, 2017).  
Deprofessionalization  
As social media and technology have become more accessible, the average citizen 
faces fewer hurdles to launching a campaign and independently advertising their 
candidacies. From the camera and audio quality to the language employed, the findings 
show that there is an evident gap in the production quality of announcement videos that 
were pioneered by the everyday citizen and those that were scripted and produced by 
political consultants. The lack of strategy in video content could potentially distract from the 
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candidate’s message or illicit assumptions that the candidate is less competent than those 
who have the resources to hire political consultants. Notwithstanding, an unpolished video 
could make the candidate appear more authentic and aid in constructing an outsider identity. 
Amateurism 
The sample included videos that fell across a spectrum of production value, with 
some candidates sidestepping the typical production standards expected of political 
campaign communications. For example, Ryan Mackenzie, PA-15 candidate, used a 
webcam to shoot his announcement video from his living room and appears to be reading 
off of a script. To that end Chardo Richardson, FL-7 candidate, shot his video on a windy 
day, leaving the audio muffled. Melissa Ackison appears to be using her iPhone’s front 
camera to film parts of her announcement video (Ackison, 2017; Mackenzie, 2017; 
Richardson, 2017). Anita Belle even utilized Facebook Live, a feature that allows users to 
broadcast to followers in real-time, to announce her candidacy for the Michigan Senate 
(Belle, 2017). 
As candidates took the reins in filming their videos, minute details bolstered the 
candidate’s standing as outsider or detracted from what was otherwise coherent, strong 
challenger narratives. Molly Shaheen, a bioengineer running for Congress in Pennsylvania, 
announced her candidacy with a Facebook video shot with a lower-quality camera. The 
candidate is featured with her husband and young daughter on a couch in their home as 
Sheehan claims that as an “evidence-based decision-maker, [she] brings a unique 
perspective to Washington.” Distinct from the staging seen in professionalized campaign 
videos — living rooms with perfectly fluffed pillows and squeaky clean countertops — 
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Sheehan has a healthy amount of clutter peeking out of her storage bins and a water bottle, 
wooden blocks, and what appears to be canvas bag sitting on the top of a bookshelf in the 
background of the video (Shaheen, 2017). The candidate’s home appears lived-in, added a 
layer of authenticity that professionalized campaign ads are deprived of. Throughout the 
video, Sheehan’s daughter wiggles around on the couch, often distracting the candidate, 
causing her to break eye contact with the camera and ultimately hindering her from 
communicating her outsider narrative. 
Rough around the edges 
A few of the announcement videos included profanity — an atypical move for any 
genre of advertising — defying the viewers’ expectations for an even-tempered politician. 
The rhetorical use of profanity furthers the deprofessionalization trend and fosters a “rough 
around the edges” sense of authenticity that has been absent in political campaign 
communications in previous election cycles. Prior to dropping out of the Michigan Senate 
race, Bob Young, former Chief Justice of the Michigan Supreme Court, expressed his 
contempt for political correctness and concluded his announcement video with the slogan 
"Bob Young: Bow Tie. Bad Ass." in reference to his signature bow tie look (Young, 2017). 
Mild profanity is a part of common parlance; however, swearing in ads is still considered to 
be taboo. By employing this slogan, Young shows a likely refreshing lack of regard for the 
lofty language used in campaign ads and appears to be a man of the people. 
 In sharing emotional and personal anecdotes, Barzee-Flores’ use of profanity is 
humanizing and serves as a proxy for her authenticity. The #MeToo movement was born out 
of a hashtag used by women sharing stories of sexual assault and harassment. Inspired by 
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#MeToo, Mary Barzee Flores used her announcement video to touch on her experience with 
workplace harassment and sexism. Barzee Flores recounts her past:  
As a woman who's worked since I was 15 years old, I've dealt with handsy customers, with                 
harassment, and even assault from a boss. And as lawyer, with a judge who made a crack                 
about my looks on my very first day in court. So when I became a judge myself, I made                   
damn sure everyone in my courtroom was treated with fairness and respect. 
 
The video opens with footage of other women preparing for their days at work. One 
woman is featured opening a restaurant, arranging tables and tying her apron. Another 
woman, appearing to be a hotel maid, is seen changing the sheets on a bed. As Barzee Flores 
adds that as a lawyer she was subjected to sexist comments, the video cuts to images of a 
courthouse, where the candidate is seen wearing a blazer on the steps (Barzee Flores, 2017). 
By including the footage of other working women, the video gives as nod to the 
cross-cutting, pervasive nature of sexual harassment  — how the issue is faced by women of 
all socioeconomic backgrounds. To that end, Barzee Flores’ raw and relatable anecdote is 
embellished by the expletive, making her appear unscripted and making the video a more 
effective rally call. 
Parody of Traditional Campaign Ads 
The formula for a standard political ad has become stale and predictable, but it is 
also strongly tied to establishment politics. However, the findings indicated candidates 
established themselves as outsiders by acknowledging the professionalization of political 
ads in their videos and even parodying them. For example, Heather Ryan, a Democratic 
candidate running in IA-3, most dramatically makes use of this messaging tactic. Ryan 
opens her announcement video with an overly patriotic march that comes to a halt as the 
camera cuts to the candidate pretending to gag and saying: “traditional campaign 
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commercials make me barf.” Ryan continues addressing how professionals advised her to 
“clean-up her look and stop swearing.” The video then cuts to Ryan dressed in a blazer and 
glasses and her spiky, bright red hairstyle pulled back as she discusses incumbent David 
Young’s “flip-flopping” on universal healthcare and calling him a “poopy head.” Ryan then 
says, “but that’s not who I am” (Ryan, 2017). 
Further exemplifying the previously discussed “rough around the edges” sense of 
authenticity, Ryan boasts that she “takes politicians to task whenever they act like morons” 
and describes her political views as “slightly left of Jesus.” The candidate lays out her 
progressive platform supporting which concludes with “...and subsidies for hair products” 
— a tongue-in-cheek nod to her spiky hairstyle (Ryan, 2017). Ryan then concludes the 
video saying that she needs help from voters who “prefer traditional campaign videos...so 
here you go” and then cuts to a clip of Ryan wearing a “USA” shirt and waving an 
American flag as the patriotic march from the beginning of the video plays in the 
background. Ryan’s announcement video provides a commentary on the reused, symbolic 
image schemes employed in professionalized political ads and expectations such ads have 
placed on candidates’ behavior. 
However, acknowledging the overuse of certain videostyle devices and money 
involved in professionalized campaigns is not a new phenomena. Elizabeth Moro, running 
for Congress in the PA-7 against Rep. Pat Meehan, borrows the concept behind late Sen. 
Paul Wellstone’s ad. Moro opens her announcement video by introducing herself and 
saying, “I don’t have Pat’s millions and millions of dollars so I have to talk fast.”  Moro 
then abruptly cycles through the stereotypical motifs associated with political ads. For 
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example, Moro introduces her family by holding up a picture frame as her husband makes a 
brief cameo in the background. She simply says: this my husband Vince and these are our 
kids. Later in the video, Moro is featured on a Main Street-esque sidewalk, stating, “I am 
active in my community and I support small business.” This points to how little political 
information is gleaned from campaign ads. And like Ryan, Moro makes light of the 
repetitive nature of professional ads, while reinforcing how the political establishment funds 
such communications (Moro, 2017; Ryan, 2017). 
Breaking the fourth wall 
Another common video technique that underscored outsider status was breaking the 
fourth wall, drawing attention to the video-editing process and professionalization in a more 
subdued way than the findings above. Dan Haberman, a candidate running in MI-11, 
includes footage of someone attaching a mic to his shirt in preparation for the video shoot. 
Before delving into his motivations for running for Congress, Haberman pauses to ask, “Am 
I looking at you?... looking at the camera?” Someone behind the camera asks the candidate, 
“and what’s the hope?” Haberman responds, “What’s the hope? It’s that we get things back 
on track.” The video includes closed captions for Haberman’s dialogue with whomever is 
behind the camera (Haberman, 2017). This lifts the veil on the production process of making 
an announcement video, but also shows the candidate’s unfamiliarity with being in front of 
a camera and creating scripted communications. Haberman concludes the video playing 
with his daughter outside and asking the production crew, “are we done or do I need to do ‘I 
am Dan Haberman and I approve the message blah, blah, blah’ thing or…?” The crew 
member says, “well, do you approve the message?” to which  Haberman responds: “yeah I 
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am the one who has been talking the whole time. Whose message could it be?” (Haberman, 
2017) This exchanges makes light of the structural quirks of campaign ads. And, by 
deviating from the mold of  professionalized ads, Haberman fosters a sense of authenticity. 
Staged mistakes and dad jokes 
Outsider status was also established through the inclusion of “bloopers” that 
humanized the candidate, but also drew attention to the professionalization of the ad. Andy 
Sanborn, a New Hampshire state senator running for Congress, opens his video standing in 
front of the bar of his restaurant, introducing himself as Andy Sanborn and telling voters to 
call him Andy. Sanborn continues: “I have been called a lot of other things too: the 
conservative conscience of the New Hampshire state senate, small business owner, political 
outsider, Laurie’s husband.” Laurie, the candidate’s wife who is working behind the bar, 
chimes in, “I call him pumpkin,” and the candidate breaks the fourth wall, acting 
embarrassed by the pet name, and asking the video director to cut (Sanborn, 2017). The 
inclusion of this footage draws attention to the professionalization of campaign ads and the 
editing process, but also humanizes Sanborn by appearing flustered.  
Similarly, Daylin Leach opens his video walking through a lush, green lawn and 
saying he is walking with the viewer  “because [he] likes to make a campaign video and get 
[his] steps in at the same time.” The video then is brought to a halt by the blooper noise, 
showing the candidate taking instruction from someone behind the camera, and then a 
blooper reel countdown emerges (Leach, 2017). Opening the campaign announcement with 
this interaction once again reminds viewers of the video’s production. Moreover, the 
inclusion of an offbeat statement speaks to the candidates genuine outsider status--uprooting 
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the expectations voters have of suave, smooth-talking politicians and making Leach seem 
more relatable by having a quirky sense of humor. 
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Discussion and Conclusion 
A hollow archetype, but a challenger brand  
 
Taken holistically, the findings show how “political outsider” has become an 
increasingly malleable label. In answering RQ1, the findings outline the varied themes and 
messaging tactics that signaled outsider status, and also illuminated the heterogeneity of 
appeals employed by political outsider candidates. Despite the divergent approaches 
candidates take to communicate outsider status, the overarching aim of the outsider 
narrative is to negate associations to the establishment (Barr, 2009). The study’s findings 
showed that candidates who frame themselves as political outsiders run the gamut of 
political experience, from sitting members of Congress, like Rep. Sinema and Rep. Barletta, 
to first-time candidates. At the risk of cheapening the outsider label, candidates — 
regardless of their proximity to everyday voters or the establishment — are attempting to 
layer elements of their background and anti-establishment sentiments to generate “outsider” 
status. Contemporary candidates have tailored the term “political outsider” to align with 
their individual narratives, tactfully emphasizing biographical traits that diverge from 
voters’ expectations of traditional politicians (Cannon, 2010). Because outsider status has 
taken so many forms, political outsider retains a favorable connotation but has become too 
ambiguous of a label to be indicative of a candidate’s experience or background.  
Taken as a whole, these findings also illuminated how by differentiating themselves 
from the establishment, the candidates’ videos reflected challenger brands. Whether through 
critiquing incumbents, the two-party system or the political establishment at-large, the 
videos frequently projected critiques of mainstream politics (Adam, 2009). This somewhat 
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unsurprising because the study’s sample was almost-exclusively comprised of candidates’ 
who were seeking to unseat incumbents  — or challenger candidates. From the candidates 
who opted to parody political campaign ads, to those who simply employed humor, 
candidates buttressed their challenger identities by defying the standards for candidate 
self-presentation and critiquing the mainstream professionalized campaigns. Moreover, 
candidates provided a “boundary-pushing” approach to announcing their candidacies  — 
like those used their videos to showcase their listening tours of their respective districts — 
to  supplement their identities as challengers (de Chernatony & Cottam, 2009). That being 
said, the findings were indicative of political outsiders embodying challenger brands.  
Establishing outsider status in 2018  
In sum, the findings showed outsider narratives were primarily attached to 
candidates’ socioeconomic identity, be it cataloguing how their families weathered 
economic hardships or discussing how their humble upbringings colored their stances on 
policies. Moreover, many announcement videos of first-time candidates flaunt their lack of 
political experience and pivot to the candidate’s apolitical professions. The 
anti-establishment mood of the country has primed voters to assume that candidates have 
been insulated by privilege and are too far removed from the realities facing voters. Because 
of the historic overlap between the political class and economic elite, Barr (2009) argued 
that anti-establishment voters assume that political and economic elite are “unable or 
unwilling to represent ordinary citizens.” The major trends in markers of outsider status 
reflect how candidates navigate these assumptions and create a juxtaposition between the 
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candidate and their voters. As outsider status has been weaponized to separate candidates 
from the elite, outsiderness has taken on a more economic bend. 
As outsider status has become more economically-oriented, the findings show that 
other components of a candidate’s identity, like gender, race and sexual orientation, may 
have taken a backseat. For example, Angie Craig details how her family struggled to make 
ends meet and how she worked her way up the payroll at a manufacturing company, only 
touching on her same-sex marriage (Craig, 2017).  And, despite the record-breaking number 
of women running for office in 2018, female candidates shied away from narratives 
centered-around gender and demonstrated “their capacity to bring political change” in a 
more multifaceted way (Dittmar, 2015).  
Donald Trump is : A.) Outsider B.) Insider C.) Disruption of the Status Quo  D.) all of the 
above 
Donald Trump epitomizes the ambiguity and misconceptions surrounding outsider 
status. Donald Trump is regularly discussed as the outsider president; however, many facets 
of Donald Trump’s identity are largely incongruent with the political outsiders discussed in 
the findings. At the most basic level, Trump is a political outsider. He attained the nation’s 
highest political office and defeated one of the most qualified candidates in history without 
ever serving as an elected official. Yet, Trump did not behave like a politician, an aspect of 
his campaign that arguably led to his outsider appeal. Some were outraged by the spectacle 
of his campaign; however, in the eyes of many, Trump’s brash nature and off-the-cuff 
remarks added to his allure (Friedman, 2017; Enli, 2017). 
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Trump pitched himself as a champion of “forgotten” Americans, the voters who felt 
as if the “system is rigged” against them and in favor of elite interests. While Trump’s 
rhetoric successfully tapped into voters’ anti-establishment sentiments, he forged a message 
of political change and economic grievance that has never applied to him personally. By his 
own admission, Trump wined and dined with lobbyists and politicians and was a benefactor 
of the “rigged system” that his supporters so resented. Prior to winning the White House, 
Donald Trump personified corporate America — his identity was hinged upon 
entertainment ventures and his real-estate empire. Trump flaunted his success on the 
campaign trail to credentialize himself with his business experience, promising to run the 
government like one of his businesses. That being said, the label of “outsider” leaves room 
for elite and financial insiders, like Trump, as such candidates may be able to instead take 
the “I am not a politician” label and have that reality become their defining value driver of 
outsider status. 
Regardless of internal contradictions within his status as a “political outsider,” the 
findings revealed how President Trump has mobilized a new wave of outsider candidates 
from both parties to run in 2018. Some aim to help Trump “drain the swamp,” while 
progressive outsiders aim to stifle the president’s agenda. More generally, regardless of 
party, the findings reflected candidates’ mounting frustration with party politics or the 
“rigged system” and discussed how the current political circumstance has prompted these 
candidates who lack experience to remedy a decaying political system.  
Deprofessionalization inspired by Trump 
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Trump’s unorthodox campaign has changed the way candidates present themselves, 
signaling a trend toward the deprofessionalization in electoral politics. This applies to a 
candidate’s behavior, as well as the professionalism, or lack thereof, reflected in 
communication materials, such as their announcement videos. In 2016, Trump stretched the 
bounds of acceptable candidate behavior. Is it possible voters have developed an immunity, 
or an outright distaste, to the charm of well-spoken politicians? After all, Trump’s unrefined 
and occasionally crude choice of words arguably authenticated his message. The present 
findings show that this trend is continuing into 2018, as candidates are taking risks in their 
self-presentation, as seen by their use of profanity and related behaviors that are not in line 
with our expectations for such high-profile candidates in highly-visible races. Similarly, 
Euli (2017) found that Trump’s authenticity was furthered by his deprofessionalized tweets 
and calling into the question the efficacy of professionalized campaigns. Trump’s amateur 
approach to tweeting did not detract from his message or discount his competence, but 
directly reflected his persona (Euli, 2017). Possibly taking cues from Trump, the findings 
were indicative of some elements deprofessionalization and suggested that candidates may 
stand to benefit from losing the guise of professionalism and by appearing more “true to 
themselves” within their campaign communications (Louden & McCauliff, 2004).  
Technology as a democratizing element of political communications  
The rise of online communications and technological advances of the last decade 
have provided candidates with platforms to reach voters in unprecedented ways and giving 
rise to the citizen journalist. However, ordinary citizens have been given access to the 
technological infrastructure that was formerly only available to well-funded, establishment 
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candidates. Social media in particular has leveled the playing field, giving everyday citizens 
access to direct communication channels to participate in the political discourse online, or 
even launch a campaign. The findings reflect how many candidates utilized digital media to 
announce their candidacies, creating videos that varied in quality. That being so the findings 
more broadly speak to how technology serves as a democratizing element of political 
communications — providing opportunities for campaigns at all budgets to establish a 
digital presence. Access to this technology has given outsiders a platform to challenge the 
status-quo in an unprecedented way. However, it has also created a juxtaposition between 
professionalized campaign videos and webcam quality announcement videos candidates — 
furthering the previously discussed trend in deprofessionalization. 
Future Research 
Future research should continue to examine how candidates relay outsider status 
through their campaign communications and how those frames evolve given the political 
climate. Decades of professionalization-based approaches of political campaign ads created 
a standard for what campaigns should be. How campaigns proceed in breaking this mold 
and estranging themselves from establishment politics is critical in the continued viability of 
campaign communication materials. Further, this potential trend of deprofessionalization 
should be analyzed to determine how these announcements are perceived relative to those 
with traditional political messaging and symbolic image schemes. For example, does the 
lack of polish undermine or further the candidate’s credibility with voters? From a critical 
and cultural perspective, there are also additional questions to be raised relating to why 
outsider status has been driven by economic, career, and geographic portrayals. Lost in this 
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current reality are questions of social versions of an outsider, as well as other feminist, 
queer, and radically different realities. It is clear much is yet to be learned in this area, and 
other scholars may wish to help generate knowledge that can better answer these remaining 
questions.  
Limitations 
 
The study was conducted early in the 2018 cycle, prior to the primaries, and does not 
include candidate announcement videos released after December 31, 2017. Likewise, the 
candidates who tend to make announcement videos are typically not holding a political 
office. Thus, the sample did not include many incumbents. In the same vein, because of the 
attention and resources historically devoted to competitive races, this study focused on 
federal election races that are considered to be competitive at this time. Thus, dynamics in 
state-level races, as well as those not covered by this sampling procedure, should be 
considered by future scholars. Finally, for purposes of disclosure, the researcher’s own 
political biases must be considered when analyzing such content.  
 
 
  
 
50
The Self-Presentation of Contemporary Political Outsiders 
 
References  
Abboud, D. (2017, June 29). Abboud 2018: For All Arizona [Advertisement]. Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=H7UU1pe5UVw 
Ackison, M. (2017, September 4). Who is Melissa Ackison? [Advertisement]. Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=DO-tid-iz48  
Addis, P. (2017, June 4). Paul Addis a change agent [Advertisement]. Retrieved July 31, 
2017, from https://www.youtube.com/watch?v=uJjluf1eAxM  
Arbour, B., & Mcgowen, E. B. (2017). Let me tell you a little bit about myself: Biographical 
appeals in congressional general election campaign advertising. ​Politics & Policy, 
45​(2), 224-252. doi:10.1111/polp.12197 
Banet-Weiser, S. (2012). ​Authentic TM: The politics and ambivalence in a brand culture ​. 
New York, NY: New York University Press. 
Barletta, L. (2017, August 29). Lou Barletta For Senate [Advertisement]. Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=ZYYS1F1tM9w&t=5s  
Barr, R. R. (2009). Populists, outsiders and anti-establishment politics. ​Party Politics, ​ ​15​(1), 
29-48. doi:10.1177/1354068808097890 
Bartlett, J. (2017, November 13). Leadership Starts with Listening [Advertisement]. 
Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=tB7EIFjwjOc  
Barzee Flores, M. (2017, November 29). Power Trip [Advertisement]. Retrieved December 
8, 2017, from https://www.youtube.com/watch?v=Z2jJibT5_HA  
 
51
The Self-Presentation of Contemporary Political Outsiders 
 
Beals, J. (2017, June 16).  #UniteNY19 Campaign Kickoff [Advertisement]. Retrieved 
December 8, 2017, from https://www.youtube.com/watch?v=V0GnTWYUVwE 
Bell, P. (2017, May 02). Public trust in government: 1958-2017. Retrieved from 
http://www.people-press.org/2017/05/03/public-trust-in-government-1958-2017/ 
Belle, A. (2017, August 30). Anita Belle announces her candidacy for the Green Party of 
Michigan's nomination for U.S. Senate [Advertisement]. Retrieved December 5, 
2017, from 
https://www.facebook.com/belleforsenate/videos/vb.1178136428996502/117840694
8969450/?type=2&theater 
Bimber, B. A., & Davis, R. (2003). ​Campaigning online: The Internet in U.S. elections ​. 
New York: Oxford University Press. 
Brader, T. (2005). Striking a responsive chord: How political ads motivate and persuade 
voters by appealing to emotions. ​American Journal of Political Science, ​ ​49​(2), 388. 
doi:10.2307/3647684 
Brader, T. (2006). ​Campaigning for hearts and minds: How emotional appeals in political 
ads work​. Chicago: The University of Chicago Press. 
Brindisi, A. (2017, July 12). Brindisi for Congress [Advertisement]. Retrieved December 8, 
2017, from ​https://www.youtube.com/watch?v=X_kwPpUAQaY&t=56s 
Burgoon, J. K. and Hoobler, G. D. (2002) ‘Nonverbal Signals’, pp. 240-299, in M. K. 
Knapp and J. A. Daly (eds.) ​Handbook of Interpersonal Communication ​, 3rd ed. 
Thousand Oaks: Sage. 
 
52
The Self-Presentation of Contemporary Political Outsiders 
 
Campbell, A. L. (2007). Parties, electoral participation, and shifting voting blocs. In P. 
Pierson & T. Skocpol (Ed.), ​The transformation of American politics: Activist 
government and the rise of conservatism ​. Princeton: Princeton University Press. 
Canales, J. (2017, September 25). JUDY CANALES ANNOUNCES U.S. 
CONGRESSIONAL CAMPAIGN FOR TEXAS' 23rd DISTRICT [Advertisement]. 
Retrieved December 5, 2017, from 
https://www.youtube.com/watch?v=3KVVeDvy3h4  
Canon, D. T. (2011). The year of the outsider: Political amateurs in the U.S. congress. ​The 
Forum,​ ​8​(4). doi:10.2202/1540-8884.1412 
Carreras, M. (2016). Institutions, governmental performance and the rise of political 
newcomers. ​European Journal of Political Research, ​ ​56​(2), 364-380. 
doi:10.1111/1475-6765.12181 
Cavanaugh, K. (2017, March 11). Why am I running a year early? [Advertisement]. 
Retrieved December 1, 2017, from 
https://www.youtube.com/watch?v=y1DK1BhPL74  
Christiana, J. (2017, April 7). Senate Announcement [Advertisement] Retrieved December 
5, 2017, from https://www.youtube.com/watch?v=kj25cKJCsOQ  
Cisneros, G. (2017, August 3) Cisneros For Congress [Advertisement]. (2017, August 3). 
Retrieved December 5, 2017, from 
https://www.youtube.com/watch?v=0f5YISNi6m4 
Clegg, D. (2017, August 5). Campaign Announcement [Advertisement]. Retrieved 
December 8, 2017, from https://www.youtube.com/watch?v=pPej4JctbtY 
 
53
The Self-Presentation of Contemporary Political Outsiders 
 
 Craig, A. (2017, October 4). "All of us" [Advertisement]. Retrieved December 6, 2017, 
from https://www.youtube.com/watch?v=TE81oYMY8X4 
Davis, A. (2010). ​Political communication and social theory ​. London: Routledge. 
De Chernatony, L. & Cottam, S.L. (2009). Creating and launching a challenger brand: a 
case study, The Service Industries Journal, 29 (1), pp. 75–89.  
Delagdo, A. (2017, June 5) Meet Antonio Delgado [Advertisement]. (2017, June 5). 
Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=wyn-u1iTGng&t=2s  
Dittmar, K. (2015, March 27). How views about gender shape U.S. election campaigns: 
Research brief. Retrieved from 
https://journalistsresource.org/studies/society/gender-society/gender-u-s-election-ca
mpaigns-research-brief 
Dittmar, K. (2017, February 14). ​Candidates matter: Gender differences in election 2016 
(Rep.). Retrieved 
http://www.cawp.rutgers.edu/sites/default/files/resources/closer_look_candidates_m
atter_2.14.17.pdf 
Downing, T. (2017, July 25).[Advertisement]. Retrieved December 5, 2017, from 
https://www.youtube.com/watch?v=qro2WaHpZy0  
Earl, A. (2017, June 10). Hi, I'm Angelica Earl [Advertisement]. Retrieved December 5, 
2017, from https://www.youtube.com/watch?v=buUtEXtJq3w  
 
54
The Self-Presentation of Contemporary Political Outsiders 
 
Enli, G. (2017). Twitter as arena for the authentic outsider: Exploring the social media 
campaigns of Trump and Clinton in the 2016 US presidential election. ​European 
Journal of Communication, ​ ​32​(1), 50-61. doi:10.1177/0267323116682802 
Erdmann, J. (2017, May 23). What If? [Advertisement]. Retrieved December 6, 2017, from 
https://www.youtube.com/watch?v=uvWl2fo8jx0  
Finkenauer, A. (2017, May 11). I'm Running [Advertisement]. Retrieved December 8, 2017, 
from https://www.youtube.com/watch?v=JDfzMGSAUPA&t=1s  
Flynn, B. (2017, September 9). Brian Flynn for Congress [Advertisement]. Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=sEomkH79PjY 
Freedman, P., Franz, M., & Goldstein, K. (2004). Campaign advertising and democratic 
citizenship. ​American Journal of Political Science, ​ ​48​(4), 723-741. 
doi:10.2307/1519930 
Frerick, A. (2018, January 7). Farmer Chris [Advertisement]. Retrieved January 7, 2018, 
from https://www.youtube.com/watch?v=YQvOnLNJb5k  
Friedman, A. (2017, September 18). Letter [Advertisement]. Retrieved December 8, 2017, 
from https://www.youtube.com/watch?v=iaEwFGsg0zo  
Friedman, U. (2017, January 20). Why Trump is thriving in an age of distrust. Retrieved 
from 
https://www.theatlantic.com/international/archive/2017/01/trump-edelman-trust-crisi
s/513350/ 
Gerber, A. S., Gimpel, J. G., Green, D. P., & Shaw, D. R. (2011). How large and 
long-lasting are the persuasive effects of televised campaign ads? Results from a 
 
55
The Self-Presentation of Contemporary Political Outsiders 
 
randomized field experiment. ​American Political Science Review, ​ ​105​(01), 135-150. 
doi:10.1017/s000305541000047x 
Gibbons, M. (2017, May 31). Solutions, Not Sound Bites [Advertisement].Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=TlqBI0w98gw  
Grassie, B. (2017, November 20). Bill Grassie For Congress 2018 [Advertisement]. 
Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=NETe-O4UjoU 
Gulati, N. (2007). ​Keeping up appearances: Candidate self-presentation through web 
videos in the 2008 U.S. presidential primary Campaigns ​ (Doctoral dissertation, 
London School of Economics and Political Science). London: London School of 
Economics and Political Science.  
Haberman, H. (2017, October 5).Dan Haberman for Congress: Campaign Announcement 
[Advertisement]. Retrieved December 7, 2017, from 
https://www.youtube.com/watch?v=QRsQB1pVzqw 
Habermas, J. (1991). ​The structural transformation of the public sphere: An inquiry into a 
category of bourgeois society ​. Cambridge, Mass.: Massachusetts Institute of 
Technology. 
Hall, S. (1975). Introduction. In:  Smith, A. C. (ed.), ​Paper voices: the popular press and 
social change, 1935–1965. ​ London: Chatto & Windus, (pp.11–24). 
Haulmark, C. (2017, June 1). Announcement for Congress [Advertisement].Retrieved 
December 8, 2017, from https://www.youtube.com/watch?v=QJB4GCQVfTo&t=5s 
 
56
The Self-Presentation of Contemporary Political Outsiders 
 
Hawley, J. (2017, October 9). Here in Missouri [Advertisement]. Retrieved December 5, 
2017, from https://www.youtube.com/watch?v=6E1AWV3zXCk  
Heckroth, T. (2017, July 11). Thomas Heckroth for Congress [Advertisement]. Retrieved 
December 8, 2017, from https://www.youtube.com/watch?v=pt-egt9L7gQ  
Heinz, M. (2017, June 13). Dr. Matt Heinz For Arizona: Listen [Advertisement]. Retrieved 
December 2, 2017, from 
https://www.facebook.com/HeinzforArizona/videos/1486708641392509/ 
Helmer, D. (2017, September 18). Helmer Zone [Advertisement].. Retrieved December 5, 
2017, from https://www.youtube.com/watch?v=CDfhFfKSohc&t=7s  
Holt, D. B. (2002). Why do brands cause trouble? A dialectical theory of consumer culture 
and branding. ​Journal of Consumer Research, ​ ​29​(1), 70-90. doi:10.1086/339922 
Jacob, P. (2017, June 19). Peter Jacob Announces 2018 Exploratory Committee 
[Advertisement]. Retrieved December 4, 2017, from 
https://www.youtube.com/watch?v=3dh1q1sfFRM&t=7s  
Jacobs, S. (2017, November 16). I'm Running! [Advertisement]. Retrieved December 5, 
2017, from https://www.youtube.com/watch?time_continue=3&v=AL-qwWRyt2s  
James, J. (2017, October 6). Day 1- I'm Running [Advertisement]. Retrieved December 5, 
2017, from ​https://www.youtube.com/watch?v=XJX61q5Ni_s&t=25s 
Jammal, S.(2017, July 17).Sam Jammal For Congress [Advertisement]. Retrieved December 
5, 2017, from 
https://www.facebook.com/Sam4Congress/videos/1507708422628559/  
 
57
The Self-Presentation of Contemporary Political Outsiders 
 
Jennings, A. (2017, December 20). Protecting our Democratic values: American families 
come first! [Advertisement]. Retrieved December 30, 2017, from 
https://www.facebook.com/Adam4MN/videos/1741690619238551/  
Josh Mandel: "First To Fight" [Advertisement]. (2016, December 7). Retrieved December 5, 
2017, from https://www.youtube.com/watch?v=ARV6VhYeuoc  
Kaid, L. L., & Johnston, A. (2001). ​Videostyle in presidential campaigns: Style and content 
of televised political advertising ​. Westport, Conn.: Praeger. 
Kaye, K. (2017, January 3). Data-drive targeting creates huge 2016 political ad shift: 
Broadcast TV down 20%, cable and digital way up. ​Ad Age​. Retrieved from 
http://adage.com/article/media/2016-political-broadcast-tv-spend-20-cable-52/30734
6/ 
Keirstead, H. (2017, June 23). Extraordinary [Advertisement].Retrieved December 8, 2017, 
from https://www.youtube.com/watch?v=EkuVyGPPyI0  
Kern, D. (2017, December 11). Vote Dale Kerns for U.S. Senate in PA [Advertisement]. 
Retrieved December 18, 2017, from 
https://www.youtube.com/watch?v=JLcHKXPd_HY  
Klein, N. (2000). ​No space, no choice, no jobs, no logo ​. New York: Picador. 
Konick, K. (2017, November 30). House 2018: Less than a year out, race for control is a 
coin flip. ​Sabato's Crystal Ball​. Retrieved from 
http://www.centerforpolitics.org/crystalball/articles/house-2018-less-than-a-year-out
-race-for-control-is-a-coin-flip/ 
 
58
The Self-Presentation of Contemporary Political Outsiders 
 
Kotick, M. (2017, July 16). Meet Michael [Advertisement].Retrieved December 8, 2017, 
from https://www.youtube.com/watch?v=XDcSa0uNfLI  
Kovacs, B. (2017, November 28).New Generation of Leadership [Advertisement]. Retrieved 
December 1, 2017, from 
https://www.facebook.com/kovacsforcongress/videos/539138973110995/ 
Leach, D. (2017, July 1). The Movement [Advertisement]. Retrieved December 8, 2017, 
from https://www.youtube.com/watch?v=4B8VPv1-TZM&t=22s 
Leiner, B. (2017, November 8).  Bill Leiner for US Congress Campaign Announcement 
[Advertisement]. Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=gYcV8H5mNI8  
LeMay, M. C. (2017). ​The American political party system: A reference handbook ​. Santa 
Barbara, CA: ABC-CLIO. 
Levin, M. (2017, September 28) Mike Levin for Congress [Advertisement]. . Retrieved 
December 5, 2017, from 
https://www.youtube.com/watch?time_continue=6&v=d7i8VZTpO0k 
Lonegan, S. (2017, August 24). I Believe [Advertisement]. Retrieved November 28, 2017, 
from https://www.youtube.com/watch?v=G3GUudvqHSk  
Louden, A., McCauliff, K. (2004). The “authentic candidate”: Extending candidate image 
assessment. In Hacker, K. (Ed.), ​Presidential candidate images 
(pp. 85-103). Lanham, MD: Rowman & Littlefield. 
Mackenzie, R. (2017, November 14). America First Agenda [Advertisement]. Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=ikYd21-Mygo 
 
59
The Self-Presentation of Contemporary Political Outsiders 
 
Marcus, G. E., Neuman, W. R., & MacKuen, M. (2000). ​Affective intelligence and political 
judgment​. Chicago: The University of Chicago Press. 
Matiella, M. (2017, September 6).Meet Mary Matiella [Advertisement]. Retrieved 
December 1, 2017, from https://www.youtube.com/watch?v=hoxsGWXMjGU  
Mauro, E. (2017, November 22). Eddie Mauro for Congress [Advertisement]. Retrieved 
December 10, 2017, from 
https://www.youtube.com/watch?time_continue=1&v=DZ7HLAdB4Qk  
McKeon, D.(2017, August 16). In The Community [Advertisement]. (2017, August 16). 
Retrieved December 8, 2017, from https://vimeo.com/229823813 
Mihalek, V. (2017, October 16). Expect Results [Advertisement]. Retrieved December 8, 
2017, from https://www.youtube.com/watch?v=yRyuPYhpUHQ  
Morgan, A. (2009). Eating the big fish: How challenger brands can compete against brand 
leaders. Hoboken, NJ: Wiley. 
Moro, E. (2017, November 2). Help get Elizabeth Moro to Congress—No time to waste 
[Advertisement]. Retrieved December 5, 2017, from 
https://www.youtube.com/watch?v=iVQy2g2QxK0  
Motta, M. P., & Fowler, E. F. (2016). The content and effect of political advertising in U.S. 
campaigns. ​Oxford Research Encyclopedia of Politics ​. 
doi:10.1093/acrefore/9780190228637.013.217 
Mucarsel-Powell, D. (2017, October 11). Introduction Video [Advertisement]. Retrieved 
December 8, 2017, from https://www.youtube.com/watch?v=vBTG2CUq72k  
 
60
The Self-Presentation of Contemporary Political Outsiders 
 
Newman, B. I. (2005). ​The mass marketing of politics: Democracy in an age of 
manufactured images ​. Thousand Oaks: Sage Publ. 
Newport, F., & Saad, L. (2016, March 04). Trump support built on outsider status, business 
experience. ​Gallup News ​. Retrieved from 
http://news.gallup.com/poll/189773/trump-support-built-outsider-status-business-exp
erience.aspx 
Nicholson, K. (2017, August 9). Marine. Outsider. Conservative. [Advertisement]. 
Retrieved December 5, 2017, from https://www.youtube.com/watch?v=xj2t2sMbT5s  
Niermann, T. (2017, July 11). Meet Tom Niermann [Advertisement].Retrieved December 5, 
2017, from https://www.youtube.com/watch?v=q-vYeyiqfT8  
Northstein, M. (2017, October 18). Marty Nothstein for Congress [Advertisement]. 
Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=Lkt4CnWA4C8  
Olson, B. (2017, October 16). Brayden For Our Future [Advertisement]. Retrieved 
December 8, 2017, from https://www.youtube.com/watch?v=aeckM2Ei2tM&t=42s 
Parmelee, J. H. (2003). ​Meet the candidate videos analyzing presidential primary campaign 
videocassettes ​. Westport, CT: Praeger. 
Pelletier, P. (2017, November 3). Paul Pelletier for Congress (VA-10)  Announcement 
Video [Advertisement]. Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=IowqbjRAHPg&t=7s  
Pessen, E. (1984). ​The log cabin myth: The social backgrounds of the presidents ​. New 
Haven: Yale University Press. 
 
61
The Self-Presentation of Contemporary Political Outsiders 
 
Phifer, L. (2017, June 12). Around the 8th [Advertisement]. Retrieved December 4, 2017, 
from https://www.youtube.com/watch?v=K87YZyIE_uY 
Phillip, D. (2017, December 5)Dean Phillips [Advertisement]. . Retrieved December 11, 
2017, from https://www.youtube.com/watch?v=dDZdoi2DOog&t=2s 
Reddick, R. (2017, October 8). For Country [Advertisement]. Retrieved October 8, 2017, 
from https://www.youtube.com/watch?v=xqAQ_MGKskk  
Rhodes, G. (2017, October 17).The Rhodes Trip [Advertisement]. Retrieved December 5, 
2017, from https://www.youtube.com/watch?v=KBXV7StOOko  
Richardson, C. (2017, June 9). Chardo Richardson Is Running To Represent FL-7 
[Advertisement]. Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=q26BZRrgISo 
Ridout, T. N., & Franz, M. (2008). Evaluating measures of campaign tone. ​Political 
Communication, ​ ​25​(2), 158-179. doi:10.1080/10584600801985409 
Ridout, T. N., & Franz, M. M. (2011). ​The persuasive power of campaign advertising ​. 
Philadelphia, PA: Temple University Press. 
Rittereiser, J. (2017, July 10). 20 seconds [Advertisement]. Retrieved December 8, 2017, 
from https://www.youtube.com/watch?v=tabE2gPPPNU 
Roarty, A. (2017, November 26). With so many Democratic candidates, campaigns are 
obsessing over announcement videos. ​Miami Herald ​. Retrieved from 
http://www.miamiherald.com/latest-news/article186125248.html 
Rosenbaum, M. (1997). ​From soapbox to soundbite: Party political campaigning in Britain 
since 1945 ​. London: Macmillan. 
 
62
The Self-Presentation of Contemporary Political Outsiders 
 
Rosendale, M (2017, July 31). Matt Means Business [Advertisement]. (2017, July 31). 
Retrieved December 5, 2017, from 
https://www.youtube.com/watch?v=xjqkxSeLB1I  
Rosen Gonzalez, K (2017, November 20). Kristen Rosen Gonzalez for Congress District 27 
[Advertisement].Retrieved December 10, 2017, from 
https://www.youtube.com/watch?v=ZjFFQMyApgA  
Ryan, H. (2017, June 6).  Heather Ryan for Congress Announcement [Advertisement]. 
Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=4U8ZkkHSt5s&t=3s  
Saad, F. (2017, July 13). Saad Announcement 2018 [Advertisement]. Retrieved December 
5, 2017, from https://www.youtube.com/watch?v=d9fbaCcGGs4&t=2s  
Salmon, S. (2017, May 1). We're off and running [Advertisement]. Retrieved December 8, 
2017, from https://www.facebook.com/VoteSalmon/videos/780380035463522/  
Sanborn, A. (2017, June 13). Call me Andy [Advertisement]. Retrieved December 4, 2017, 
from https://www.youtube.com/watch?v=i9LP27UyZZU 
Sbaih, J. (2017, April 27). Jesse Sbaih for Senate [Advertisement]. (2017, April 27). 
Retrieved December 5, 2017, from 
https://www.youtube.com/watch?v=TZl6AqaIoQU  
Schrier, K. (2017, September 12). Dr. Kim Schrier for Congress Announcement 
[Advertisement]. Retrieved December 8, 2017, from 
https://www.youtube.com/watch?v=IRF45yBcWh0  
 
63
The Self-Presentation of Contemporary Political Outsiders 
 
Serazio, M. (2015). Branding politics: Emotion, authenticity, and the marketing culture of 
American political communication. ​Journal of Consumer Culture, ​ ​17​(2), 225-241. 
doi:10.1177/1469540515586868 
Shames, S. (2003). The "Un-candidates": Gender and outsider signals in women's political 
advertisements. ​Journal of Women, Politics & Policy, ​ ​25​(1), 115-147. 
doi:10.1080/1554477x.2003.9971012 
Sheehan, M. (2017, July 11). Join me in leading PA's 7th district! [Advertisement]. 
Retrieved December 5, 2017, from 
https://www.facebook.com/sheehanforcongress/videos/804558439704368/  
Sherrill, M. (2017, September 18).Grandfather [Advertisement]. Retrieved December 8, 
2017, from https://www.youtube.com/watch?v=UIOwPOlW_-4  
Sinema, K. (2017, September 28). Senate Campaign Announcement [Advertisement]. 
Retrieved December 5, 2017, from 
https://www.youtube.com/watch?v=6Pp0o_EtiWU&feature=youtu.be  
Sran, D. (2017, June 26). Sran for Congress [Advertisement]. Retrieved December 5, 2017, 
from https://vimeo.com/223067968 
Sykes, C. (2017, September 26). Courtland Sykes for Senate [Advertisement]. Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=Ppf0sG5KJcs 
Tackett, M. (2017, December 4). Women line up to run for office, harnessing their outrage 
at Trump. ​The New York Times ​. Retrieved from 
https://www.nytimes.com/2017/12/04/us/politics/women-candidates-office.html 
 
64
The Self-Presentation of Contemporary Political Outsiders 
 
Thorburn, A. (2017, August 1). Cell Doors [Advertisement]. (2017, August 1). Retrieved 
December 5, 2017, from https://www.youtube.com/watch?v=0TVnRY66u_w 
Tran, M. K. (2017, September 21). Dr. Tran for Congress: Why I'm Running 
[Advertisement]. Retrieved December 8, 2017, from 
https://www.youtube.com/watch?time_continue=1&v=1izYdgrpDbw  
United States Congress elections, 2018. (n.d.). Retrieved from 
https://ballotpedia.org/United_States_Congress_elections,_2018 
United States Senate elections, 2018. (n.d.). Retrieved from 
https://ballotpedia.org/United_States_Senate_elections,_2018 
Warner, B. R., & Banwart, M. C. (2016). A multifactor approach to candidate image. 
Communication Studies, ​ ​67​(3), 259-279. doi:10.1080/10510974.2016.1156005 
Welder, B. (2017, July 20). Announcement Video [Advertisement]. Retrieved December 5, 
2017, from https://www.youtube.com/watch?v=l3tRuaMhqQs 
Young, B. (2017, September 14). Bow Tie... [Advertisement]. Retrieved December 5, 2017, 
from ​https://twitter.com/BobYoungJr/status/908335386795106305 
Zoonen, L. V. (2005). ​Entertaining the citizen: When politics and popular culture converge ​. 
Lanham: Rowman & Littlefield. 
 
 
 
  
 
65
D
istrict
C
andidate and Party A
ffilitation
Video D
escription
D
ate Published
A
Z-1
K
evin C
avanaugh (R
)
C
avanaugh outlines conservative agenda and aligns him
self w
ith Trum
p
M
ar 11, 2017
A
Z-2
B
illy K
ovacs (D
)
K
ovacs calls for leadership overhaul in W
ashington and sets forth his stances on health 
care, education and im
m
igration
N
ov 28, 2017
A
Z-2
M
ary M
atiella (D
)
M
atiella is featured in cornfields as she discusses her im
m
igrant parents’ pursuit of the 
A
m
erican dream
 and attacks Trum
p for his treatm
ent of im
m
igrants, discussing how
 his 
adm
instration presents a threat to the A
m
erican dream
 
S
ept 6, 2017
A
Z-2
M
att H
einz (D
)
H
einz fram
es him
self as a physician w
ith local roots and attacks the incum
bent's, 
M
artha M
cS
ally's, record on health care and aligns her w
ith D
onald Trum
p 
June 13, 2017
C
A
-39
G
il C
isneros (D
)
C
isneros highlights his hum
ble upbringing, how
 his fam
ily struggled financially, and their 
m
ilitary service
A
ug 3, 2017
C
A
-39
S
am
 Jam
m
al (D
)
Jam
m
al places an em
phasis on being the son of Latina-A
rab im
igrants, explaining how
 
his parents im
parted their values on to him
 and how
 those values have underscored his 
professional trajectory
Jul 17, 2017
C
A
-39
A
ndy Thorburn (D
)
Thorburn fram
es him
self as a high school teacher and teacher's union activists —
 
including how
 his activism
 landed him
 in jail, but also how
 his striking lead to im
proved 
w
ages and sm
aller classes. Thornburn calls for an overhaul of the rigged system
 and 
notes that politics is stifled by insiders and "defenders of the status quo"
A
ug 1, 2017
C
A
-39
M
ai K
hanh Tran (D
)
Tran starts her video by recalling how
 she cam
e to A
m
erica as a refugee from
 w
ar-torn 
V
ietnam
 at the age of nine and how
 her fam
ily financially struggled. Then, Tran 
discusses her w
ork as a pediatrician and her stance on health care.
S
ept 21, 2017
C
A
-48
H
ans K
eirstead (D
)
K
eirstead's video outlines his groundbreaking m
edical research and suggests that his 
sciencific approach to problem
-solving w
ould be useful in navigating W
ashington 
gridlock 
June 23, 2017
C
A
-48
M
ichael K
otick (D
)
K
otick's video is constiuent-driven and is com
posed of clips of everyday people listing 
off policies that they favor
Jul 16, 2017
C
A
-49
S
ara Jacobs (D
)
Jacob focuses on the need for fresh prespectives in politics and attacks C
ongress and 
the Trum
p A
dm
instration's early policy decisions, arguing they are at odds w
ith 
A
m
erican values.
N
ov 16, 2017
C
A
-49
M
ike Levin (D
)
Levin fram
es him
self as a fam
ily m
an and law
yer, and concludes his video by offering 
his personal cell phone num
ber
S
ept 28, 2017
FL-7
C
hardo R
ichardson (D
)
R
ichardson refers to him
self as a "devout, single father" and air force veteran and then 
aligns him
self w
ith the B
rand N
ew
 C
ongress —
 a group that supports ordinary people 
running for office w
ho also refuse to corporate cam
paign funding
Jun 9, 2017
FL-26
D
ebbie M
ucarsel-P
ow
ell (D
)
M
ucarsel- P
ow
ell's video focuses on her background as an im
m
igrant from
 E
cuador, 
how
 her fam
ily attained the A
m
erican D
ream
, and how
 she fears for the erosion of 
opportunity for future generations. 
O
ct 11, 2017
A
ppendix A
: Table 1.1
66
FL-27
K
risten R
osen G
onzalez (D
)
R
osen G
onzalez describes herself as a "single m
om
, a teacher and a com
issioner on 
M
iam
i B
each" 
N
ov 20, 2017
FL-27
M
ary B
arzee Flores (D
)
B
arzee Flores' video fram
es herself as law
yer and form
er judge, w
hile com
m
enting on 
the tim
ely #M
eToo m
ovem
ent by discussing the harassm
ent the candidate has faced in 
the w
orkplace
N
ov 29, 2017
IA
-1
A
bby Finkenauer (D
)
Finkenauer outlines her hum
ble upbringing and how
 the Trum
p adm
instration's policies 
have hurt w
orking Iow
ans and furthered econom
ic uncertainity 
M
ay 11, 2017
IA
-1
Thom
as H
eckroth (D
)
H
eckroth claim
s he m
otivated to run for C
ongress because "w
e need an econom
y that 
values w
ork m
ore than w
ealth" and attacks politcians for "rew
riting the rules for 
billionares"
Jul 11, 2017
IA
-3
A
ustin Frerick (D
)
Frerick's video provides little inform
ation on the candidate and is focused on a 
testim
onial from
 C
hris P
eterson, the form
er president of the Iow
a Farm
er's U
nion. 
P
eterson points to how
 corporate A
m
erica is hurting farm
ing econom
y in states like 
Iow
a. 
Jan 7, 2018
IA
-3
E
ddie M
auro (D
)
M
auro connects political aspirations to his fam
ily's values and expresses his frustration 
w
ith state of politics, but is highly partisan 
N
ov 22, 2017
IA
-3
H
eather R
yan (D
)
R
yan parodies professionalizes, traditional cam
paign ads and proceeds to boast that 
she “takes politicians to task w
henever they act like m
orons” and describes her political 
view
s as “slightly left of Jesus.”
Jun 6, 2017
K
S
-3
C
hris H
aulm
ark (D
)
In H
aulm
ark's video, the candidate use sign language and closed caption to announce 
his run for C
ongress and directly solicits cam
paign donations, offering thank you notes 
to donors w
ho gave over $150   
Jun 1, 2017
K
S
-3
Tom
 N
ierm
ann (D
)
N
ierm
ann's video fram
es him
 as a teacher  "w
ho know
s w
hat it's like" to face financial 
hardship, expressing that m
em
bers of C
ongress fail to understand the circum
stances of 
everyday, w
orking people
Jul 11, 2017
K
S
-3
B
rent W
elder (D
)
In his video, W
elder attacks that undue influence of elite interest in politics, claim
ing that 
"A
m
erica is already great, W
ashington is broken." W
elder also m
akes a point to say that 
he w
ill not be accepting P
A
C
 m
oney
Jul 20, 2017
M
I-11
D
an H
aberm
an (D
)
H
aberm
an's announcem
ent video often breaks the fourth w
all, shedding light on the 
production process of the video, and fram
es the candidate as a business m
an and dad 
w
ho is launching a cam
paign in response to the current political clim
ate.
O
ct 5, 2017
M
I-11
 Fayrouz S
aad (D
)
S
aad discusses how
 the A
m
erican dream
 prom
pted parents to im
m
igrate and attacks 
politics and Trum
p
Jul 13, 2017
M
N
-2
A
ngie C
raig (D
)
C
raig discusses the financial struggles that her fam
ily faced grow
ing up and m
oves on 
to business career, briefly touching on her sam
e-sex m
arriage
O
ct 4, 2017
M
N
-2
Jeff E
rdm
an (D
)
E
rdm
an uses to his video to align him
self w
ith w
orking M
innesotans, citing his teaching 
career and posing the question: "w
hat if C
ongress w
as run by real people like us" 
M
ay 23, 2017
M
N
-3 
A
dam
 Jennings (D
)
Jennings brands him
self as a fighter, citing his m
ilitary service and talking about how
 he 
w
as w
orked as a line m
an at the Ford factory to pay his w
ay through college.
D
ec 20, 2017
66
M
N
-3 
D
ean P
hillips  (D
)
P
hillips' video discusses how
 the candidate has spent the past six m
onths traveling the 
district in his G
overnm
ent R
epair Truck, having conversations w
ith people of all political 
perspectives. P
hillips claim
s that he is running for C
ongress to rem
edy the polarization 
in politics, critiquing the tw
o-party system
 and m
oney in politics.
D
ec 5, 2017
M
N
-8
Leah P
hifer (D
)
P
hifer uses her video to announce her listening tour, telling voters that she w
ill be 
traveling around the 8th district in 80 days and inviting them
 to stop and tell her their 
stories 
Jun 12, 2017
N
H
-1
A
ndy S
anborn (R
)
A
ndy S
anborn refers to him
self as "just a regular guy" and notes that the he did not run 
the 
Jun 13, 2017
N
J-5
S
teve Lonegan (R
)
Lonegan credentializes him
self w
ith his political experience and prom
ises to cham
pion 
tax-cuts and m
inim
ize governm
ent spending, w
hile point to the integrity deficit in D
.C
. 
politics 
A
ug 24, 2017
N
J-7
P
eter Jacob (D
)
Jacob discusses the dim
inishing access to opportunity and the urgency to  "taking back 
our gov" from
 elite interests, asserting that for the first tim
e in U
.S
. history the 
generation is projected to a have a w
orse life than the one preceding it
Jun 19, 2017
N
J-7
S
cott S
alm
on (D
)
S
alm
on introduces him
self as an "attorney, eagle scout, the grandson of im
m
igrants" 
and sets out platform
, attacking career politicians 
M
ay 1, 2017
N
J-11
John B
artlett (D
)
B
arlett credentializes him
self by flaunting his bipartisan political acheivem
ents as N
J 
Freeholder 
N
ov 13, 2017
N
J-11
M
ikie S
herrill (D
)
S
herrill points to how
 her grandfather's values and m
ilitary service has inspired her 
tenure in m
ilitary and governm
ent careers, and claim
s that those values are under 
attack in this political clim
ate 
S
ep 18, 2017
N
V
-3
D
avid M
cK
eon (R
)
M
cK
eon's video is com
posed of clips of the candidate m
eeting w
ith constituents
A
ug 16, 2017
N
Y
-19
Jeff B
eals (D
)
B
eal's video opens w
ith constituents giving flattering introductions of the candidate at 
his kickoff event. B
eals references his career in teaching, and asserts his goverenm
ent 
experience w
ill help him
 navigate D
.C
. politics and ensure that he know
s w
hat career 
politicians do to "pull the w
ool over his eyes"
A
ug 11, 2017
N
Y
-19
D
ave C
legg (D
)
C
legg's video opens com
m
unity m
em
bers and colleagues giving flattering rem
arks to 
introduce the candidate and C
legg giving a cam
paign speech 
A
ug 5, 2017
N
Y
-19
A
ntonio D
elgado (D
)
 D
elgado's video w
alks view
ers through his blue collar upbringing and describes how
 his 
parents w
ere able to lift his fam
ily into the m
iddle class "politics over people, dollars 
over dem
ocracy" and then digs into his platform
 to "restore the A
m
erican dream
"
Jun 5, 2017
N
Y
-19
B
rian Flynn (D
)
Flynn's video opens by explaining how
 candidate's brother died terrorist attack in a 
terrorist attack and how
 this served as a catalyst for his activism
 and advocacy efforts. 
Then the video discusses Flynn as a businessm
an 
S
ep 9, 2017
N
Y
-19
G
areth R
hodes (D
)
R
hodes discusses his hum
ble upbringing in the district, prom
ising to be part of "new
 
generation of leaders to standup for the com
m
unities that raised them
" and then 
announcing that he is em
barking on a "R
hodes Trip" to visit all 163 cities in the district 
O
ct 17, 2017
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N
Y
-22
A
nthony B
rindisi (D
)
B
rindisi's video discusses the need for bipartisanship and for the candidate to share the 
values of the com
m
unity
Jul 12, 2017
P
A
-7
D
aylin Leach (D
)
Leach's video aligns the candidate w
ith the R
esistance M
ovem
ent, expressing his 
hesitancy for running for C
ongress but has a "m
oral obligation to get A
m
erica back on 
track" in the age of Trum
p and big-m
oney politics
Jul 1, 2017
P
A
-7
E
lizabeth M
oro (D
)
M
oro's video m
irrors the ads of the late S
en. P
aul W
ellstone, claim
ing she "doesn't have 
P
at's m
illions and m
illions of dollars so [she] has to talk fast" and then gives an 
abbreviated overview
 of her policy stances and background
N
ov 2, 2017
P
A
-7
M
olly S
heehan (D
)
S
heehan's video places an em
phasis on her career in bioengineering and how
 it w
ill 
lend to m
aking "evidence-based" policy decisions
Jul 11, 2017
P
A
-8
R
achel R
eddick (D
)
R
eddick's video is centered around how
 her values her derived from
 her N
aval 
background and is supplem
ented by testim
onials from
 fam
ily-m
em
bers and colleagues
O
ct 8, 2017
P
A
-8
V
alerie M
ihalek (R
)
M
ihalek's video is com
prised of testim
onials from
 locals on how
 she has benefited them
 
personally or the com
m
unity at-large, illustrating the candidates' strong com
m
unity ties 
O
ct 16, 2017
P
A
-15
B
ill Leiner (D
)
Leiner's video opens by discussing the candidates' ties to the com
m
unity and how
 he 
follow
ed in father's footsteps to w
ork at the sam
e steel m
ill to later becom
e a nurse. 
Then, Leiner discusses the roles he has had in local politics and how
 he has w
orked to 
benefit the com
m
unity  
N
ov 8, 2017
P
A
-15
R
yan M
ackenzie (R
)
M
ackenzie's video starts by attacking C
ongress for falling short on key issues and then 
sets forth a conservative agenda, borrow
ing som
e of Trum
p's rhetoric 
N
ov 14, 2017
P
A
-15
M
arty N
othstein (R
)
N
orthstein's video dem
onstrates the pride the O
lym
pic gold m
edalist turned 
businessm
an has for his com
m
unity and invites voters to join him
 "in a race to fix the 
broken system
"
O
ct 18, 2017
TX
-23
Judy C
anales (D
)
C
anales' video explains how
 the candidate w
anted to follow
 in her veterean fathers' 
footsteps to w
ork as public servant and then credentializes herself w
ith her goverem
ent 
experience under the O
bam
a adm
inistration at U
S
D
A
 
S
ep 25, 2017
V
A
-10
A
lison Friedm
an (D
)
Friedm
an's describes how
 Trum
p's election prom
pted her candidacy and is centered 
around her as m
other
S
ep 18, 2017
V
A
-10
D
an H
elm
er (D
)
Inspired by Top G
un, H
elm
er's video includes a rendition of “Y
ou’ve Lost That Loving 
Feeling” w
here he attacks to B
arbara C
om
stock's lack of Tow
n H
alls
S
ep 18, 2017
V
A
-10
P
aul P
elletier (D
)
From
 corrupt politcians to W
all S
treet, P
elletier's video show
s how
 the candidate stood 
up to elite interests as a prosecutor and bolsters his "straight-up" authenticity 
N
ov 3, 2017
V
A
-10
D
eep S
ran (D
)
S
ran's video features testim
onials from
 students and local and places an em
phasis on 
his role as an educator, pressing  to "restore the prom
ise" of the A
m
erican D
ream
 that 
his im
m
igrant parents sought after
Jun 26, 2017
W
A
-8
K
im
 S
chrier (D
)
S
chrier's video talks about her career as a pediatrician and attacks the incum
bent's 
voting record and lack of tow
nhalls, explaining that she never expected to enter the 
political arena but feels the a sense of obligation to in this political clim
ate
S
ept 12, 2017
68
W
A
-8
Jason R
ittereiser (D
)
R
ittereisier's video serves as biography, show
ing his local roots, but then attacking the 
incum
bent. 
Jul 10, 2017
W
A
-8
B
rayden O
lson (D
)
O
lson's video discusses the need to restore opportunities for furture generations, 
pointing to his fam
ily's hum
ble financial circum
stances  
O
ct 16, 2017
W
A
-8
B
ill G
rassie (I)
G
rassie's video flaunt his status as an Independent and fram
es the candidate as a 
businessm
an w
ith a strong sense of com
m
itm
ent to the area, citing his agricultural roots
N
ov 20, 2017
69
State
C
andidate and Party A
ffiliation
Video D
escription
D
ate Published
O
H
Josh M
andel (R
)
M
andel's video provides a non-partisian critique of the "rigged 
system
" but then sets forth a far-right platform
 
D
ec 7, 2016
O
H
M
ike G
ibbon (R
)
G
ibbons video discusses the blue collar jobs he held leading up to 
his successful business career, telling voters "I'm
 a businessm
an 
not a politician."  
M
ay 31, 2017
O
H
M
elissa A
ckison (R
)
A
ckison video provides blanket attack on career politcians and 
focuses on the need for change out of W
ashington
S
ep 4, 2017
M
O
A
ngelica E
arl (D
)
E
arl's video lays out w
ith progressive policy prescriptions like single 
payer healthcare and legalizing m
arajuana, but also political 
reform
s to rectify undue influence of special interests
Jun 10, 2017
M
O
Josh H
aw
ley (R
)
H
aw
ley notes that he didn't expect to run for S
enate but that the 
lack of action by D
C
 politicians post-2016 election necessitates it 
and then H
aw
ley proceeds to align M
cC
askill w
ith career politicians 
w
ho are out-of-touch w
ith issues facing M
issourians
O
ct 9, 2017
M
O
C
ourtland S
ykes (R
)
S
ykes aligns him
self w
ith Trum
p by borrow
ing his "drain the 
sw
am
p" phrases and praising the president, asserting that D
.C
. 
politicians are holding the adm
instration back
S
ep 26, 2017
W
I
K
evin N
icholson (R
)
The video's focus on the N
icholson's m
ilitary service not only 
dem
onstrates the candidate's com
m
itm
ent to serving the U
S
, but 
also distancing him
 from
 politics. N
icholson then asserts that 
"career poltician of both parties are hijacking our future" but only 
offers conservative policies 
A
ug 9, 2017
A
Z
D
eedra A
bboud (D
)
A
bboud aligns herself w
ith O
bam
a by including V
O
 of one of his 
speeches, and saying that she aim
s to hold the Trum
p 
adm
instration accountable and to challenge elected officials "w
ho 
are m
ore interested in keeping their job than doing their job"
Jun 29, 2017
A
Z
K
yrsten S
inem
a (D
)
S
inem
a opens her video saying, "I guess I am
 different than m
ost 
people in politics" and describes how
 her fam
ily fell into 
hom
elessness and how
 they lifted them
selves out of poverty 
through hard w
ork and access resources. 
S
ep 28, 2017
N
V
Jesse S
baih (D
)
S
baih video tells his im
m
igration story and how
 "the m
ore A
m
erica 
gave [him
] the m
ore that he w
anted to give back" and then going 
on to cite the "rigged system
" as the biggest issue facing the 
country  
A
pr 27, 2017
M
I
John Jam
es (R
)
In his video, Jam
es tells voters how
 he has traveled around the 
state to learn m
ore about constituent needs, how
 his m
ilitary 
experience gives him
 an edge in understanding national security 
issues, and how
 this video is the first of 100 "unscripted, unfiltered 
videos" to share his life w
ith voters
O
ct 6, 2017
A
ppendix A
: Table 1.2
70
M
I
B
ob Y
oung (R
)
S
tabenow
 is reflective of W
ashington, threat to A
m
erican 
exceptionalism
.
S
ept 14, 2017
M
I
A
nita B
elle (G
reen)
B
elle announced her candidacy using Facebook Live and asserting 
how
 the political system
 enabled the Flint w
ater crisis
A
ug 9, 2017
M
T
Troy D
ow
ning (R
)
D
ow
ning's video highlights his business success and how
 he put 
his carrer on hold after 9/11 because he felt called to serve the 
country in A
ir Force
Jul 25, 2017
M
T
M
att R
osendale (R
)
R
osendale asserts that P
resident Trum
p and M
ike P
ence are 
fighting back against insiders and liberal, and that he w
ants to 
follow
 in suit
Jul 31, 2017
P
A
P
aul A
ddis (R
)
In his video, A
ddis discusses the innovative approach he took in his 
business dealings and expresses concern that the U
S
 is losing its 
footing as a w
orld leader, critiquing policy decisions under O
bam
a 
and B
ush
Jun 4, 2017
P
A
Lou B
arletta (R
)
B
arletta cites how
 he built his successful business w
ith $29 to 
fram
e his credentials, only briefly touching on his political 
experience, and borrow
ing som
e of Trum
p's phrasing  
A
ug 29, 2017
P
A
Jim
 C
hristiana (R
)
C
hristiana expresses his frustration w
ith the lack of effective 
leadership and is m
otivated to run because he think c
A
pr 7, 2017
P
A
D
ale K
erns (L)
K
erns flaunts that lack of association to the tw
o-party system
 and 
prom
ises to only serve one term
 if elected 
D
ec 11, 2017
71
